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OAFMOO1

Organizational
Management 1:
Organizational
Behavior

A

*1,2

Roby ®v0O
M4

ESRADKEYIE, ARICKDEZANKREL. ZOI—R

F, EANEDE S ICHBIBETTEHT 50, EDL S IBMMAT
bh, EQOKSITHEERTIMNCONT, EXAMGHEES
HEICRETELSICEESATVS. KYEFMIZIE 3—X
REIFEN, TIL—7, HEOIOORTIZHEEIND. Th
TADORTIZONT, EREEEOMEITOVWTERTS. ¥
SRI& BE T4Rhyiay, #T—RREAFq&B—LT
LAIS&YBREND.

MBA-IB Student ONLY
01PCO01 & Rl —,
EETRE,
THERHERE. @
(254 VAR

OAFMO002

Human Resource
Management 1: Human
Resource Management

A

17,8

Imam Hassan

This class will strongly focus on differences between
HRM in Japan and other countries, discuss and
understanding strength and weakness of Japanese unique
HRM.

MBA-IB Student ONLY
01PC002 & Rl —,
FETERXE,
FERBERE. £
PAAGIERVADED)

OAFMO03

Marketing I:
Marketing Management

#B

13,4

Tan Caroline
S.L.

ZOI—RIE, I—45T4 VT DERNLGHE, BREAE

Y= FA VT EBERT I L TRELGRBERET D01,

BE TARAyYay, T—RRETAEHAEDLETTY
AENTWS. COI—RTIE 3IDOFEMAHD. FT
ISV T4Vy, HBEETH ®IAVT—Yay, KPVa
ZUVICEREBWVEY T4 VIDRBRISE T, A
ED&SICEEZRIET 2N EERTEHIL. 2EE XHD
%5, BROT—RRITAEBLT, Y- T1UVTEED
EREFEHDH. EZOBMIE 4T VY OBBEICHLT
51012, SN DBIRMICEZDENEEHL L. KKk
12, BRREY—ILOAMFTERA, ESRIRREOA/H, <—
TT4VTHEBEDILE, I—7T1VTHRED/ INIEER
¥5.

MBA-IB Student ONLY
01PC003 & B —,
EETRE,
THERHERE. M@

OAFMO04

Business Strategy I:
Business Strategy

#C

17,8

FH ES

BEBEEZANMNDVTEIERTHD. BEBRKE, £F
% BASMTLIZRENSFRDHEINEZRICE T
ODEHEEE, ThERRIETWEODIFTIEHD
WEHADESHLDTHDHEEAS. COBERTIE BEH
BE (£1THERE - BRPHEE) 2R EL, RETILHIIBELL

%, BEENERO-OOERL, ERH/MOLHDTL—L
D=9 #ERTILE, BEELER AT MEFERDELS
IZEREtESh TS, &, VSRIGHER EBMNT—XX42—
TA—HEEBLTAVE—57T 1 TITRS R ERET

5.

MBA-IB Student ONLY
01PC004 & B —,
EETRE,
THERHMERE. @
(254 VAR

OAFMO05

Finance I: Corporate
Finance

A

15,6

AE Bt

COI—RIE, HBEEBRENUMBL L UVLBHIBOEREER
FTELOICBRELLED, A—KRL— I 74TV ROERNE
BRICEREZLTH, BBETA ANy vavkkIT&dE0
TH5 TEXEOTOC Y FOFHESE BELEAEE
DREFZE, BUBROFESZGEEREICTT. ThiEE
wOBEMMNME BE5FvyaiTn—, EBROMEFHIR
k, BEUVBERFENOTOELRIZERT S. 512, FhiFE
TAUT—ZI5—EH BEERS LUV BAIDOWNWTH A
N—TF 3.

MBA-IB Student ONLY
01PC005 & Rl —,
FETERXE,
FERHERE. M@

OAFMO06

Accounting [: Basic
Accounting Theory

A

7.8

R RE

This course aims for introducing students to some basic
topics in empirical accounting research, and to
essential methods applied to tackle research questions.
Course topics include earnings management, tax
avoidance, audit quality, corporate governance,
financial report disclosure quality. Students have
opportunity to learn the research design and approaches
from existing accounting literature. (Prerequisite:
Accounting 1)

MBA-IB Student ONLY
01PC006 & B —,
EETRE,
THERHERE. M@




OAFMOO7

Global Management I:

International

Relations and
Economics

#B

*1,2

R EA

ESRRIE B €@ BELE VEODERTIEBRT
ERVWTO—NULBREORBEOREERITS. Ff-, EVXRR
HBUA - BF - Bl LS EEICh - 2ERMEO VLT Y

A—tEoTWS. 5 LE-ERBRREERTHICENT, B
FEBUA#RES (IPE: International Political Economy)] M8
RAEMELD. ROI—R T, BUALBREDHEEERICER
LODEBRHESOERICOVNWTELWICEE L%, EERBCE
BEODHREEBT D-OICBRELEBANY—ILEERRR
& YEES . I, ERES EEeR SEELXCL
PEEEY, FIS5 LEBEEICET2ERHE 7o45—,
EBITTA—NYE—2 30 EHCHRECOVT, ERBCE
BEZOIOOUMRB ()7 )XL, VRSYXL, IILIRE
&, HEBAREH) ITEOVTREZAL, BIORKAESHR
PEBEZCVANELIREERIZLEBIONEEZD.

MBA-IB Student ONLY
01PC007 & Rl —,
FETERXE,
FERHMERE. M@
(F2 54 VAR

ARL—2a VX - IXDAUME, EIC, BEFELEFY—E
ADRS, £E HBEOFEHIEADLoTLS. FRL—Yar
XXX VAY MEBEAI R DA YA T VRADERLELD
BAGBE ETIL, BIUHEOGAIZK > TRY &bh

%. COI—ATIL, PERT/CPM, #RFsETE, PEESTE BR

MBA-IB Student ONLY,

01PC008 & Rl —,
HETERXE,
FERHERE. M@

REMT, EEEBEETILENID2O4AL—Y3VX -7
BR £ B B ROAVMEREEIRDAV MM IVRAD FEY Y RERN
KB =@ 5 HLEVVICHET SEANLHE, ETL, RABL
Ut RL—2 3 v XAOEA%E, BET2H9HNOKAICL2H
BENLFET .

Operations Management
OAFMO08 |1: Operations 1 1.0 1 #B 17,8
Management

ABEHE

HEES HB% B2 wen B spvn mwm BuHE EEmE e

BECEDSRRAGEEMAT 5101, HENBEEL SIS, |MBA-1B Student ONLY,

EDRRAFE, ECRRITEASATVSHRAEERMAA online (partially

REGRATA-ODORFEREBNTHLEBMET S, T face-to-face)

NDIA—RTlE, ESHIRRARFOEBLLDZ N OADME VS 01PCI01ERF—,

LA BIRIE, BBETS T, 175, HERLHE, WMOLGEER KETRXE,

+3. 4 R ER R B N/LEa1—T5 KEEYIIIHLT, BXEH BAME 4542 (AERS
CKRE R HHOEDSRAADGAREREE, VSREBERAHN AR

5, EETINHEOLEBICL>THEETS.

OAFM101 |Business Mathematics 1 1.0 1 EA

COIA—RTIF, BEBIEFFEREREI O—/ULHIEE MBA-1B Student ONLY
BRTLHICREESND, I/OREY - v OBFED 0IPCI03ER—,
HAWOBRIESRELTS. FE - #HIELERREDAH= KBETRE,

AL, HEEORRER DAMS REDA FTEMY | SE

BOR AEMERE MEENME, LRE, THRED, 2X0R
HARKIEDA DXL WA, ER, BRAE BHESES,
BEELR), 74 UXETILWXHETIL, BERE, BUF
HHRY), BSRFEBELE - AV ILDANXLOEREE
BELL, BELISRABBERAUNOHET S,

Introduction to m -
0AFM102 Economios | 1 1.0 1 HA X1,8 | K% Bt

ERFE

HEES HB% B2 wen BE spvn mwm BuHE EEmE e

The MBA-IB Organizational Management II: Professional 01PC201 & El—,
Manager Course aims to provide students with the HETRE,
opportunity to learn practical and real world issues, >

and challenges as well as strategies from the micro
managerial point of view. Students will learn theories
and frameworks, and practice how to apply them to real
cases.

Organizational
0AFM201 'Management I1: 1 1.0 1-2 kB
Professional Manager

13,4 HE F




OAFM203

Business Anthropology

kB

X1,8

SASAGAWA
ANNAMARIE RUELLE

usiness anthropology is the application of theoretical
frameworks and research methods from anthropology to
understand and solve management challenges. Business
anthropology can help managers design and market
products in home or overseas markets; adapt to new
organizational cultures; communicate effectively across
with stakeholders from different cultural backgrounds:
and predict and manage conflict in global business
situations.

This course will introduce ways of thinking about and
researching culture and cultural differences from the
anthropology. After an introductory session covering the
fundamentals of business anthropology, we will focus on
thinking about how business anthropology can contribute
to solving three specific management challenges: product
design and marketing: organizational culture: and
cultural conflict in global business projects.

The course is aimed at students who are not familiar
with anthropology or qualitative research in the social
sciences.

01PC207 & Rl —,
HETERE,
*E

OAFM204

Human Resource
Management 11: Stress
Management

kB

1,2

B HE

The course is designed for students to acquire
theoretical and practical understanding of stress
management skills in the workplace. Using cognitive—
behavior psychology, tension releasing exercises,
hypnotic relaxation and other techniques, the course
aims to familiarize students with actual stress
reduction skills and the theories behind them.

Limit of 15 seats
available. This will
be determined by the
first fifteen who
complete the TWINS
registration.
01PC205 & [E—,
RETR¥E.
rosA4v(HvTI
v RE)

OAFM206

Leadership and
Interpersonal
Dynamics

FABC

£

0SA Howard

The ability to build and maintain strong relationships
based on trust and mutual respect is one of the critical
success factors to be an effective leader in today’ s
complex multinational organizations. At the same time, a
leader must drive action and overcome resistance to
deliver on expected outcomes. In this course students
will learn about leadership based on group exercises,
reading materials, and lectures based on the

instructor’ s experience at top global corporations in
the aerospace and mass media industries, and the
writings of professors and instructors at leading U.S.
universities.

01PC225 & [/l —,
EETRE,

11/24, 12/11, 12/8,
12/15,1/19

*E

OAFM207

Corporate Philosophy
in Global
Organizations

FAA

X1,8

SASAGAWA
ANNAMARIE RUELLE

Why does an organization exist, what values should guide
its leaders’ decision-making, and how should leaders
identify and communicate these values in a global
organization? Japanese companies, particularly
organizations with long histories, are known for having
addressed these fundamental management questions with
distinct and well-established corporate philosophies. As
Japanese firms pursue global business expansion and as
the workforce within Japan becomes more diverse, what
role should corporate philosophy play and how can firms
communicate their corporate philosophies effectively to
stakeholders from different backgrounds?

This course will cover the following topics, from both
an academic and practitioner’ s perspective:

1) What is corporate philosophy?

2) What is the role of corporate philosophy in global
business management?

3) How can global businesses effectively communicate
their corporate philosophies to diverse stakeholders?

The course draws on insights from the fields of
intercultural management, corporate communications,
organizational development, and corporate governance and
is recommended for students who wish to deepen their
knowledge of the relationship between corporate
philosophy and global business expansion.

01PC226 & [/l —,
EETRE,
#iE




OAFM208

Global Skills I:
Coaching to Grow
People

e

*1,2

=i mE

Using cognitive-behavior psychology and other
techniques, the course aims to familiarize the students
with both actual coaching skills and intellectual
understanding of these skills. The course will deal with
both what personal growth means as well as how one can
facilitate it. The course includes not only other—
coaching but also self-coaching as self-development is
essential for promoting growths in others.

Limit of 15 seats
available. This will
be determined by the
first fifteen who
complete the TWINS
registration.
01PC401 & El—,
RETR¥E.
rosA4v(HvTI
v RE)

OAFM209

Corporate Management

XA

13,4

a
H
it

The MBA-IB Corporate Management Course aims to provide
students with the opportunity to learn practical and
real world issues, and challenges as well as strategies
from the macro managerial point of view. Students will
learn theories and frameworks, and practice how to apply
them to real cases.

01PC228 & Rl —,
RETEL,
A E

OAFM210

Uniqueness of Human
Resource Management
in Japan

e

7,8

A g

This class gives discussion on Human Resources
Management in Japan. focusing on differences between HRM
in Japan and other countries in general. It gives
discussion on strength and weakness of Japanese HRM as
well. It also includes history of Japanese HRM how it is
developed, current status and issues, and discussion
about the future HRM.

01PC229 & R/ —,
HETERE,
*E

OAFM211

Contemporary Issues
in HRM

B

XK1,8

Imam Hassan

This unit aims to critically examine human resource
management issues which are emerging in contemporary
workplaces and organizations. It seeks to integrate and
build on the previous human resource management units.
The issues are examined from a variety of ethical,
global and practical perspectives and competing
approaches to the issues are debated. The scope of the
issues are described, their influence on human resource
policy and practice and their impact on various
stakeholders explored through the concepts of the
dignity of work and solidarity. The unit addresses the
importance of a range of national and international
contexts in shaping the link to strategic success in a
wor |d of changing values and demands. Each employee
brings with them considerable challenges and
contemporary issues must be able to consider these
within the opportunity to make a difference both to the
employee and the profession.

01PC230 & Rl —,
EETRE,
*o54 2 (RKRAE
[BED)

OAFM213

Knowledge Management

&C

Roby ®v0O
M4

In today’ s global environment characterized by
accelerated, change, innovation and interconnections,
corporations, businesses and professionals must
constantly evolve by gaining and develop new knowledge
for continued success. This course will develop your
knowledge and understanding of contemporary theories and
practices of knowledge management, and how knowledge is
acquired, applied, created, shared and disseminated in
organizations. In other words, the course will address
how knowledge or intellectual capital is created and
managed to offer new value to all stakeholders.
Specifically, course content tackles the individual,
group/team, and organizational/interorganizational
dimensions of managing both explicit and tacit
knowledge. Classes will be a mixture of lectures,
discussions and case studies.

01PC232 & R/ —,
HETERE,
*E

OAFM304

Introduction to
Economics 11

e

15,6

Maswana Jean-
Claude

CHI—RTIE, BEEEARFPEMIEBRE S O—/\ILTHiEE
BRTLOHICREESND, I/OREY - v/ OBFRED
IERAMAERICESRELTS. miGEE (R2hE Fxem

15, BaTE, MATS), SR - MEECE (ISEKR, LB,

IS-LM3#7), ERRE 5 & BRI et B & i, B5

H#IR BHI0v), ERRX), SNEASERABHE B
BEHFMEE BT« v v —BGRRX, FFMmR <oTIL
=JLIVY - ETI), BERRERRESHE, HER

BEEHR, NENRE OBEREEZLL, #BEOTIRHY

avickYfTbhbhbd.

01PC105& Rl —,
HETERE,
*o34 0 (RBERA
[DED)




OAFM305

Finance II: Valuation

&C

K78

AE B

ZOI—RTIE, MBFBLUEN T4 FUIvIL- ISV %
BRT5OICRELCEMEFMICHRIARERITESEY
Th. Z4F2oovlb-T—y b, HICBAIZE W THEEIC
A S kT & RIRETMI<R 9 H48:& (WACC, CAPM,
R=B) &, WODDFE@EEIZIETIL, TU—Fvv
270 —EFI, BREEETIV, TILT 1 TILE) 280
5 O—RBTHEIC, PEMERFrvI21T70—%FAL
BYLEBIREANT, REMEEZHETLETRAIU b -
FoyiagO—-AYYRICERTEELEELL, #E
BROISRTA RNy ay, #—RARET1+E0OHEH#ED
2k YFbhd.

01PC301 & R/ —,
HETEE,
*E

OAFM306

Accounting II:
Financial Analysis

CHIA—RIE, HBRARORAHEFES L TEROUH
T—RIET A ETL, BEEELTET 28NEERT
BEBHIITHA oEnT:, BERAORETHS. Fi-, #Hit
VIO 7ENAL, MBT-EBMTEILLBNT
5. COI—ATIE, HENEE - BHHEE - ARHEED
EDZHAMND, MBARSNICET SFEETHHET S o
WFRITOVTE, Frviaio—a1i, LBESH, KESD
i, BESW, LEMME BMBERICEICI7OEAVEL
ANEEND. (BIEEH: Accounting 1ZBIEFTHDC
&)

01PC307 & R/ —,
HETERE,

20255 EREE T,
*E

OAFM307

Accounting III:
Managerial Accounting

B

7.8

R RE

CHa—RIE, BERHOHMBEFESTHLT, EOEE
BEOTOLRICEDL S ICRHERETATE L2005 ER
T5-00, BERXORETHD. LEMOLEZETL, A
BREHALMNCT S, Ffz, WEFRL RFEX Y—EREL
EQREDEFEMY LIF, HLLGIPAIDVNTHHEITS
COA—RTIlE, BESEEESH CP), FEBEELREE
(ABC), /A5 Y RRAF7H—KBSC), £RRMHE, EERME
HEY, FEHLLIBUFEREFETDL. (BEEH:
Accounting 1#BEFTHH L)

01PC308 & Al —,
RETEL,
A E

OAFM309

Marketing 11: Market
Research - Cases and
Application

XA

K78

Ploch Manuel

TA—NHEER R EERT HHIBORRICETL, BEERE
FEMICEREERSFNEHBLTODNGTIERSEL. 20
a—R(E, 2k, B HEOEYLEISFEN, FTAITKELT
B Eh270—NILBRICEITEY—7 T4 VT RROY—
ERCERELTD. T—RARETAITEVNT, Y—ERVPHE
SBHIERY £EF5. =, FO—NLI—4FT4UTERYS
CAT7HREBICEAEYS TS I—RIE, BELY—RRE
TAICEYHEBREND.

O01PC311 &R —,
EETRE,
#iE

OAFM310

Marketing 111
Branding

A

k7,8

Tan Caroline
S.L.

TS5V FRIE, SHICES>TAEMRLBEBOHZEEND—D
THd TV FEHEE REORFEBBOTARGHS. T
SURETSUREEMORELZATLHAEOERE, BEOA
NILT A EBRANETIVR  THAT 4 :2HRTHLTEET
HB. COA—RATIE, TSV FRETSUREHOEREER
T3 BER ISURORSYa=Ly, #BE #iF %

B, 75V Rl y0—n"LIS50 ROEEE$ETS. O
DIA—RFBHRLT—RAREI T+ ZANT, 2EF, BRAGE
EDTATTOREEBHRL, RRTIMBRE520ND

01PC312& Rl —,
RETEL,
A E

OAFM311

Entrepreneurship I:
Entrepreneurship

=B

K7,8

Ploch Manuel

COBRF. FEN()FREXERVSEL-ONER. &
FU(ID)RERICE T IEXRDRENEERS 5 L £ TR
TRHLSITHEA STV D, BEABRICIE, 7—RARET1O
ML EBIT. RE— T ITHNERT S EELREEHART
5T EEET,

01PC328 & R/ —,
HETEE,
*E

OAFM312

Entrepreneurship I1:
General Management

HERE
th

&

FH EE

RERETIH, BABELEIAMNNIODVWTERT S EITES
T. YA—NILTERLGBERBEOR. MEMADESRRH
[CELWEBRREZTSOICRLEL LB IBRNGRELFE
T5, VIRTHEER, RBEMNT—RARI—T1—HEEZELT
AUB—=59 T4 TIZES M EIRMT .

01PC329 & Rl —,
EETRE,

8/22, 8/23

SE (> Z4 4R
E)

OAFM313

Technology Management

e

K78

FH ES

ZOHEETIE, T4RAvyYay, T—ARET4BAXLHEH
Ahe, EIBRERACAVE T - FH/00-) D2
BEEE - BRI DICLEEMICHEINS. ThEFEVER
L IEENEDLSICMEZRIEES AL, TIMSEL
HEEEZEDEL S ICEF/LTLLKRED] LWVSFEICHL

T, EHLOTREEBLILEZEMELTVRELERTE

3. COHEBTIE, HERELA/ A—L3V(CHET S0

7 AVRTURAPBREERICET S FE Y 2SO0 THAR

h, B LEBEDEAFE> TN

01PC330& Rl —.,
HETERE,
RNEF > Z4 4R
)




COI—RIF, FHEOERHLGHEOERLIZERZEZHTS. ONLY for those who
BIEEEF—LEERL, CFABEMNEMHET D Research will particilate in
Challenge Competitionl2&mM¥ 5. ZDaURITHLT, & |CFA Research
F—LIFCFAMRRAIRET 55 —4 v FEEEDTT H. 5 |Challenge
TRERICE, PFUFAH, Frviaon—FH, BEL 0IPCBIER—,
IRIWEDHETE, HEREOEE, E;U&—Qﬁﬁibfﬁih RETR¥E.
OAFM314 Finance Seminar I 2 1.0 « 2| FNABC MR KE B+ 3. S TOERICE, HREEORI—T 1 2T~OSMA HE
aFEhD. BBEEH 774F0R 1 LU IIEEEFET
HBE)
CDEZRF, BERRCBEVWTBRISEETSESRAETILE 01PCITER—,
EQ&SITEELTVOLKOD, HIVEHLVWESRRETIL | HETEE,
FESEBL, BELTWONETIAERE, FENE HEGH US4 HA
BTEBHLSICHISNTLS. BBEL BEBROAE )
&, HBRICETHAEOMADHI DL, Bhi-ESRIETIL
Business Nodel [SDOVWTHRELE - ERZETSC&ICHD. BETIE, BHROD
. q T * L—LI—YIcET LI Fr—&, EBMLTEFHZRY LIF
OAFMN1S Innovation ! 1-0 2 A k7.8 |\ 2L FBRENT VALY AND CETEEDREEDHD L
B3
This course focuses on basic concepts in derivatives 01PC302 & El—,
which are very popular and frequently used in financial |EBETRE,
institutions. It shows students the basic XE
characteristics of forward contracts, futures, options
and swaps. It describes the concepts of
Finance I11: . arbitrage/hedging and how to evaluate prices and value
OAFM316 Investment Science 1 1.0 2 #AB A71.8 K¥F Bt of each derivative. It also introduces put-call parity,
option Greeks and option strategies.
This course focuses on practical application of basic ONLY for those who
concepts of valuation. The members would participate in |will particilate in
the CFA Institute Global Investment Research Challenge | CFA Research
Competition sponsored by CFA Institute. The members Chal lenge
consist of Tsukuba team. The team will analyze the 01PC334 & Rl —,
target company which is given by the CFA Institute. The |HEIETERE,
analysis includes the business structure analysis, SWOT |x{{E
analysis, five forces analysis, financial ratio analysis
and should result in the valuation. The valuation
process includes the scenario analysis, cash flow
projection, estimation of required rate of return,
estimation of growth rate, and estimation of beta. The
analyzing process includes the participation in the IR
meeting of the company during the time. Top four team
who are selected by the reports could be entitled to
OAFM317 |Finance Seminar 11 2 1.0 TABC | KERE | XH Bt make a presentation at GFA Institute (Japan). The
champion team in Japan can proceed to the Asian Pacific
Investment Research competition. The Finance Seminar 11
is basically held for the preparation of the Asian
Pacific competition. This seminar requires strong
commitment, energetic contribution and cooperative
teamwork in addition to the comprehensive knowledge of
finance.
Cultural and Creative Industries (CCI) are sectors of Professor Toru
organized activity whose principal purpose is the Kodama of Ryutsu
production, promotion, distribution and Keizai University in
commercialization of goods, services and activities of a Japan will provide
cultural, artistic or heritage-related nature. CCI this course.
produces cultural values that are deeply connected with |Identical to
human emotions. CCI not only generates economic wealth |01PC340.
at the national and regional levels but also produces Lectures are
cultural identity that is indispensable for humankind. conducted in
CCI contributes to facilitating national or regional English.
Law, Public Policy branding and soft power. 01PC340 & [ —,
and Business Strategy ) ) o ) HETRE,
OAFM319 |regarding Cultural 1 1.0 ) HA £7.8 BE While capturlng_these chargcterlst!cs from a wider X
and Creative perspect!ve. thls_course aims to give students an )
Industries opportunity to gain the basic knowledge of law, public
policy and business strategy regarding several selected
sectors of CCI, especially the media and entertainment
industry and the food industry.
The internet has brought profound changes in the 01PC320 & Rl —,
business and social institutions. Online businesses and |EIETIZE,
the use of digital tools and platforms have experienced |5/26, 6/2, 6/9,
Tan G i an exponential growth accordingly. This course will 6/16, 6/23
P . an CGaroline explore the different digital marketing concepts through |xtE
0AFN322 Digital Marketing 1 1.0 &B AT.8 S. L. a blend of case studies, lectures and group discussions.




Business Ethics

This course focuses on the practical application of
basic concepts of business ethics. Members will
participate in the CFA Ethics Challenge Japan
Competition sponsored by the CFA Institute. The team
will analyze the case assigned by the CFA Institute
during the kick-off meeting. The team needs to 1)

ONLY for those who
will participate in
CFA Ethics Challenge
Japan Competition
RETRE.

7E R prepare a one-page summary of the case and identify the
OAFM324 Seminar | 1.0 #8 W R RE key issues and concerns of the case, and 2) prepare for
the presentation at Japan Competition.
This course focuses on the practical application of ONLY for those who
basic concepts of business ethics. Members who won the |will participate in
CFA Ethics Challenge Japan Competition will participate CFA Ethics Challenge
in the CFA Ethics Challenge APAC Competition sponsored |APAC Competition
by the CFA Institute. The team will analyze the case WETEE,
assigned by the CFA Institute during the kick-off
meeting. Regarding the case, the team needs to identify
5 Eth and analyze the ethical issues and resolve these issues.
usiness Ethics , = The team will prepare for the presentation at APAC
OAFM325 Seminar 11 1.0 RRA REEF R RE Competition. For preparing for the APAC competition, the
team has the opportunity to attend the presentation
skill course offered by CFA Japan.
i HETEE,
HETEE,
Marketing for Social
Good: CSR, Community BFERE Tan Caroline
OAFM328 Engagement, and Brand 1.0 =] Ll S. L.
Purpose
This course explores some theoretical concepts and Face-to-face
Cross Cultural practical examples related to the global manager’ s (partially online)
3 . environment, social responsibility, national and 01PC421 &£ Rl —,
0AFM401 Managgment I 1.0 FUA +1,2 Magnier-Watanabe organizational culture, foreign market entry, and global EZETHH%,
Managing Across Remy leadership. HE (51 R
Borders #1)
COBETIE, T14Rhviay, T7—RRET4BXL#H Face-to-face
Abt, /0L, BEWVITTIOLANLORFOERIT | (partially online)
EOF EBRECHRRICEBTIEBRBICHLT, EHEHT 01PCA22ERF—,
FERETO TV, BRICBVTRY LEFEES EY Y REBTRE.
Cross Cultural ELTIE, ﬂfﬁ’/l?"h&%@%%ﬁ*f?’il‘l\l:ﬁﬁéﬁ SEF 54 R
. . R, HhEREOHEBE - KRICET S5RE, EERNGEER T
OAFMa0y Management 11: The 1.0 #c | k7 g Maenier-Watanabe 2pnyintnnFik, ERESIZET 5 ERORELOLER
Challenges of "~ |Remy ATOERE BIERREORR, Jo— LEANEREE
Globalization BE, HBEFEND.
Overseas Study Seminar Il&, 727, I3—RAw/\FEf(EdeK 01PC446 & E—,
DIRERTEBDBERCBSMT HLICKY, BRPEDHRR |RETRE,
DOREICEHET 5/8— bF—E DRRRY —ILOEBIMEIROH
HEr BT EIFECRETELOONRE LTY A O
L7075 LTHD. COTOYSLEBLETHRER (L
TF. TMBA-IBJ &U\5)DIBUKE L DFFHcEDE, Sl
EXIET PEBERETS S, PERF FERRERKARICT D
=012, TERZREHEDERERETHES5EMSND B
1=, AREHOTIRF TV ODBE). BA-IBISH 1T 58
BEOREBRHL LT, BHTOBRRSMITIGHMLULETET
Overseas Stud . Tan Caroline NIEE SR EMSRIE, LAMEEND, —FHEELT
0AFIA403 y 1.0 EE | bR ECIIET B EATES. ATNY 5 LEETHIZI,

Seminar |

S.L.

MBA-IBOELHK B L DBFHED L, LKR— FORHARD O
5. EERTOFBRBRSNHMBISHMBICIBELEFE5TEE
DTHAHH . LARE0BFRH. 4585R0. 608 C L ICRRIBEAD
I IVIZRIES 5.




OAFM404

Overseas Study
Seminar 11

ke

bl

Tan Caroline
S.L.

Overseas Study Seminar Ill&, 727, 3—RAv/\FEIE
KOBERTEBDERICTEMT S LITLY, HRPESH
ADFEICEES H/8— FF—E TSR RR I —ILOBNMERY
%, ST IFEICRBTEODHREILTHA DM
YLETRYSLTHS. COTATSLEHELET HARER

(LAT. TMBA-IB] &L\53)MIBLHKE LDHHICEDE, #HfF
BWEXMLT PERERETS . FAER, FERRERKRICT
202, TEBETELDEBREZETHESEMSND

(IZ. VARMETOIIRF o ONEE). MBA-IBIZEITS
HUBEOREEHL LT, B TOEESMLIGERULT
BnEEsa0. EMSEE CEMEEL, S, —FHEE
LTETICRABT A LNTES. XTOTFLEBTHIC

&, MBA-IBOIBLHE LDHEN L, LR— FDRHEARD S
hd. RERTOERSNEEBISHEECIBEEHFS5T S
LDOTHAHH . LIE30EFRI. 4585R8. 60BREIC & ICRARBZD
IITIVIZHIET .

01PC447 & R —,
HETERE,

OAFM405

Overseas Study
Seminar 111

ke

bl

Tan Caroline
S.L.

Overseas Study Seminar I1ll%, 727, I3—O v/ \Ft(Ed
KORERTERBOERICBSMTHILICKY, HEPED R
AR EICEET H/8— b F—EDRRRY —LDiEMERY
Mz, SFETIZEICRBTE-ODHRELTHS DM
SLETATISLTHS COTOTSLEELTIERER

(LUF. TMBA-IB) &L\5)DIELKA L DHEIEIE, R
BWERET PERERET . FERF, FERBRERKRICT
21T, TEREIIEDERERBIDLS58MEND

(12, AMEHOIIRF o ODBE). MBA-IBIZEITS
BHEEOREBEEHL LT, BTOFERSMIIIKELUELET
BIPAEE LA, GERPEE GAMRBELNS, —2HEE
LTETICHABSTHO LA TES. XTOTSLEBTHIC

&, MBA-IBMDIBLHKE LDHEN L, LKR— FDIREARD S
h3. RERTOFERRSMEMBIOKEESCIELEHET S
LD THHH. LKE30BERE. 4585M, 608 & ICRRBED
I"VIZHIET 5.

01PC449 & Rl —,
RETEL,

OAFM406

Overseas Study
Seminar IV

BE

Vel

Tan Caroline
S.L.

Overseas Study Seminar IV, 727, 3—Rv/FfIEdt
KORERTERBOERICBSMTHILICKY, HEPED R
ZADOREICEET H/8— b F—ECRRRY —LDiENMERY
MiEE, ST IREICRBTEB-ODHRELTHS DM
SLETATSLTHS COTOTSLEELTIERER

(LUF. TMBA-IB) &L\5)DIELK A L DHEICEIE, R
BWENET PERERET . FERF, FERBRERKRICT
21T, TEREIIEDERERBITDLS5EMEND

(12, AMEHOI I RF o ODBE). MBA-IBIZEITS
BHEEOREBEEHL LT, BTOFERSMIIIKELUELET
BIPAEE SR, ERPEE GAMBELNS, —2HEE
LTETICHABT LA TES. XTOTSLEBTHIC

&, MBA-IBMOIBLHKE LDHEN L, LKR— FDREARD S
h3. RERTOFERRSMEMBIOKEESCIELEHET S
LD THHA. LKE30BERT. 4585M. 608 & ICRRBRD
IMVIZHIET 5.

01PC450 & El—,
RETEL,

OAFM407

Global Management I1:
Advanced
International
Political Economy

#C

*1,2

R BA

BUAEBEEE, BRICBLDTREROBHICHLAZEND.
Global Managent I: International Relations and Economics
TlE, EMEBUARES (IPE: International Political
Economy) DI, HLUVES, €@ EEFBEFALS &
A—RTR, T4RAYY 3y, T—RREATAHRLBHE
HiE, INLICMAT, BFN%, FARSE HEEOBNE
BIRE, BLUTO—/ULELBREOBBEICOVTRS. &8
AO—RI&, Global Management 1ZEEL1=C &LBIEEH
Lg%,

Only for those who
have passed
“OAFMOO07 Global
Management 1”
01PC492 & E—,
RETR¥E.

SE (54 R
)

OAFM410

Business Case
Challenge I

BERE
H
BERE

Tan Caroline
S.L.

To develop students’ ability to think analytically,
creatively and strategically in addressing business
challenges as well as formulating business ideas.
Students will acquire the necessary skills in analyzing
and applying decision tools and the know-how of
analyzing business situations and developing strategic
plans.

RETEL,

OAFM411

Business Case
Challenge I

N

HERE
th
&
th

Tan Caroline
S.L.

To develop students’ ability to think analytically,
creatively and strategically in addressing business
challenges as well as formulating business ideas.
Students will acquire the necessary skills in analyzing
and applying decision tools and the know-how of
analyzing business situations and developing strategic
plans.

FETERXE.




This course is for the Field Work pre-departure. Identical to
TRk Students will be researching and analyzing specific 01PC440.
. . . assigned topics in preparation for the company visits. Lecture is conducted
OAFNAT4 Business Studies I 1.0 .9 H ] Tan Caroline in English.
(Seminar) EERE S.L. 01PC440 & Rl —,
2] RETRE.
This course provides students the opportunity to visit Identical to
companies operating in a different range of industries |01PC441.
as well as institutions involved in innovation in a Lectures are
) ) BEERE ) foreign country. Students will able to observe conducted in
OAFM415 Business Studies 11 1.0 .2 o e Tan Caroline international business concepts in practice from the English,
(Fieldwork) ’ HrE kg " gL viewpoint of the foreign companies. 01PC441 &Rl —,
h HETEE,
International Study Seminar I is a custom-designed 01PC451 & El—,
course that provides students the opportunity to take HETRE,
short modules/ courses offered by other non-partner pafi)
Int ti | Stud Tan Carol i universities. Students will be involved in class and
nternationa uay . 3 g an Laroline group discussions, presentations as well as work on
OAFMA16 Seminar | 1.0 2| BE s S. L. assigned case studies with students from other
universities.
This course is for the Field Work pre-departure. Identical to
Students will be researching and analyzing specific 01PC452.
. . . igned topics i tion for th isits. Lect i ducted
oA Busu_1ess Studies 111 o ” EEpE s Tan Caroline assigned topics in preparation for the company visits izcEE;Ti;icon ucte
(Seminar) * S.L. 01PC452 & F—,
HETEE,
This course provides students the opportunity to visit |Identical to
companies operating in a different range of industries |01PC453.
as well as institutions involved in innovation in a Lectures are
) ) ) foreign country. Students will able to observe conducted in
OAFMa1g Business Studies IV 10 1.2 EE=V sy (Tan Caroline international business concepts in practice from the English,
(Fieldwork) : =] LR s L. viewpoint of the foreign companies. 01PC453 & [/l —,
RETRE.
BREROBG EAN L T— 2 RLEEADBTIE, EDRXICED |0AFMS01 & F/—,
PEBREEZRELELSETNDS. FERTIE, HETERE.
Introductory Data Analysis TN LI=T—2DHOEREE @
BT B ENBIRG, BRAMOERORMEEZENET S, &
512, SMYI bz TELTIV—Y T bz PRENDLE
Data Analysis I: RITIZBNT S, THHLERI—RTIE, BROIMEBLZITTR
d : . <, BoAETy, BEROFEIIBHD. BAMIZE, 5
01PC102 | Introduction to Data 1.0 /1-2 B K7,8 R £EF F—RERRT—RELT, TIL—TTHHEFTL, TLEY
Analysis F—LavERY. £, BALKR—RELT, BOREER
ELAHETS
T—ARE, BREE, AXHEZE #HEHPEOSEHT, £ 0AFM02&ERF—,
M, T—2ICEDVEERREZENOICALLATL |EETERE,
5. AA—RTR, TEASWOMLEERRIC, HtFER HE
ET—ADENEBNT D, BARMICEK, T—20RBLEE
Introductory Data 1, BRLERNT, HEOHEE, HHORSURE, HERT
Analysis: Invitation - Hb HhLOMEVIITOVTHBOERLEMABICHLHE
OWMO6t00MnHthe 1.0 -2 HA A71,8 HBR =R FATZRILAANE/ELEENET S TD=®, BEDE
Analysis FICEEMEERL, ThEELT, oL EREED
RBHETIE, THREDRT, TR, SERMIT 0AFM04ER—,
ICLBBERODENGE, EENMOERICOVTEHBAT S, £ | HETHEE,
BFEELT, avPaq v bl ASTICERSSN, (@
DI RE—REBMY LIFD. ChoDFEREBNMLI-OE
Data Analysis I1: 12, FL—T7—=0&LT, FUr—FREETL, TOT—
S : - BESHFL, IN—TILELT—LavaRT. AEHIST
01PC502 Principle of 1.0 1.2 &C | 156 @R XX LEYT—3a v ET—EORNOKRER L TERLEBO
Quantitative Research WAOBIEN > DEREBIES
KEDT—ADLHBERETS TOEX%KDD (Knowledge 0AFM505& fEl—,
Discovery from Database) &MES. ARI—RTIFKDDZMEE L HETIRE,
=052, TO1TAERTHDIT—EIA=VIEBNT (@
5. ATOCRATIEIHRLBHBESFENALLONLA, K
I—RTlF, KRRHWFETHET7VII—Yavib—IL, RE
REZFIBELITBNL, TORBEZER. JIL—TTHREL
Data Analysis II1: - ERBICONT, EDEFBT—RERELTEDFATHIT
01PC503 1.0 -2 FAA 156 $BR =X TENhEERL RAERERGFL TIORKEDWTELT

Data Mining

5. F—T0—9 LBALKR—MERERL T, BEHREER
OBAOBE, > DEFEEBIET




01PC504

Operations Management
II: Decision Analysis

#C

7.8

B

RESNIE, BROBRFETEREZHSERGCERRE
EMYKRS -HODBAGEY—ILERET S, COI—XTIE,
BRREICBIBHRALGFr LUDERELTRRT 5700
BRBGRESMOTOLR, ETLOHEGEICODNVTEEY
5. BUOBREHOBERRE FHEMEOTTORRRE

AoS4 v (HEstA
&)

OAFM506 & Rl —,

RETRE.

o4 HEstA
]

P, BEGSEREFOELGIBRREBICLIBRRELGED &)

RRIZEFDRESMTDIZODEREYR, ETILEXRBEMLS
FEERANT 5. BEMLGBERREMEE, JL—T7—VIc&
SBRT HSBEETS,

REFRITHRBERM

01PC509

Operations Management
VI: Systems Design
Theory

=B

13,4

A R="f#

HEVATLOBEOEHZZEMRT L LT, EBOANERCS
WTHEYT 31OICRIDEELERND—DOTHS. 7A—

F— b, ERR (Entity Relashionship Diagram), iKHEBEFS

B, UML(Unified Modeling Language) % EDEA 755304
ikl #HRIXTLOAREPHREICH/ID. =512, AX
B OEE ARSUVELVLSEAREENR B HSIXR
TLEETIALT BRI D. KIBETIE, TFRXMER
SEBNE, FATIIIVIHEERAVHEVRATLO
ETIEE, YRTLEGEMERZETS

OAFM509 & B —,
EETRE,

*E
REFEIZHRBREHN

01PC513

Introduction to
Information Security

XA

7,8

R—hA 42
rEY

This course surveys the importance of information
security in the business world and covers the
introductory concepts. It helps learners understand the
principles that frame and define information security
and how to implement them in the corporate environment.
Classes will be a mixture of lectures, discussions, and
case studies.

OAFM513 & Rl —,
HETERE,

RNEF >S4 4R
&)

01PC514

Management
Information Systems

B

27,8

T PP
rEY

This course presents a survey of information system
topics from the managerial viewpoint. We will focus on
understanding the power of information systems leads
with strategic thinking before diving into technical
topics. We will go through emergent concepts, including
data analytics, security, social media, the sharing
economy, disruptive innovation, network effects, etc.
Classes will be a mixture of lectures, discussions, and
case studies.

OAFM511 & Rl —,
RETEL,

RN (F 54 VA
)

01PC515

Fake news,
Misinformation and
Disinformation

B

27,8

T PP
rEY

This course surveys the |iterature related to false
information (i.e., fake news, misinformation,
disinformation) and understands how it polarizes our
society. Important concepts related to the false
information field will be discussed. It helps learners
understand the reasons for people generating and
believing in false information and how we can find
methods to reduce their impacts on our society. Classes
will be a mixture of lectures, discussions, and case
studies.

OAFM514 & Rl —,
HETERE,

HE. H'EAIA
P2 ED)

OAFM501

Data Analysis I:
Introduction to Data
Analysis

#B

K78

BEROBG EA LTI RLEEADBITIE, EDRRICEHD
PEBREERE(ERLSETND. FEKTIE
Introductory Data Analysis TN LIE=T—42 2O E#EE
BT BHENBIRG, BRATOERORMEEZENET S, &
512, SMYI bz TELTIV—Y T bz FRENDLE
FIFISEBNT 2. THhLbEARI—RTIE, BHROWMEBLTTE
<, BoaETL, BROZFLISEDHS. BHRMICE BB
T—RERMRT—2ELT, JL—TTHHETL, TLEY
T—avERYT. Fqf, BALKR—rELT, BOREBEEH
ELAWETS.

01PC102 & Rl —,
RETEL,
A E

OAFM502

Introductory Data
Analysis: Invitation
to Quantitative
Analysis

A

7.8

T—AAHE, BRRE, AXHE HEHPEONEHT, X
ESHT, T—HITESVWEEBREZOLOICALLATL
%. KI—RTIE, T—ERFOMLEEHRIC, HatPERE
ET—SOEMASENTH. BEMICIE, T20RRER
%, BEERLCEERSM, HATROMEE, MEMRSRE, BERT
Hd hoDFEYIIZOVTHBOE G EEMBEICE 58
ATERLANERSLEEMET S TS, BEDR
FISEEMEERL, ThEALT, SHUHERERD

01PC106 & Rl —,
EETRE,
*E

OAFM504

Data Analysis I :
Principle of
Quantitative Research

#C

15,6

REETIE, THIWEDHH, TATHEE ZEEMN
IC&PBREDENLGE, EESMORRICOVTHATS. £
3FRELT, avPaqy O, AOTISERDHH

DSRE—DHERY LEITFSE. ChoDFEBREBNLEZDOS
12, YW—To—vELT 77— rREETL, TOT—
BESMFL, FI—TILELVT—LavERT. AEMST
LEVT—YavET—EDRNOKBREE L TEREEED
WHORE,NS>DEREEET

01PC502 & Rl —,
HETEE,
*E




REDT—EDLHBRRETS TOEX %KD (Knowledge

01PC503 & Rl —,

Discovery from Database) &PFES. ARI—XTIIKDDZEMBIH L HIEBETRE,
051X, TND1TOCRTHET—ERA VI EBNT  (HE
5. ATOCRTEHBABMBEGFENALLNLN, K
Q—RTl, RRMFETHET VI I—Lavib—, RE
b Analvsis 111 RELZPBEEITBNL, TOEREZZER. JIL—TTHREL
ata Analysis : . [T FBREISONT, EDLSBT—2ERELTEDFETHI
OAFMS05 |pata Mining 1.0 MA 156 BR XN TonEmBL, BRBERHL, 7—5OREESHER
5. GN—TI7—Y LEALR— MERZBEL T, BEREER
OEAORE, S DEFEBIET.
REMNE, BROBFEFLFITEEREZHSIBEMOLERRE A5 0 (REHA
EMYRS-ODBNGY—ILEREST S COI—XTHE, &)
BRREICEIAHALGTFYLUDERELTRRYT 570D 01PC504 & F—,
FRAGREAMOTOER, ETAPHEGECODVTEFEYT RETEE.
3. BROBFEEHOBRRE, THEMOTTOERRE 40340 CIEHA
Operations Management . P, RGPEBEHORLGLIBRRERICLDIBABRELRED |B)
0AFMs06 |[heTE IO T Aniwm 1.0 & 278 ®E REICHETPRESMTOLOOBRES, E7ILLRBOAS BEAKLREEL
EERNT S BENLGBRREMEE, JL—TI7—VIc&
PRRTHMEETS.
HEVATLOEECBHESEERTH L&, HEBOAEICH 01PCS09 & F—,
WTRIT HEOITRIDEELRERO—DOTHS. 70—  EETEE,
F— b, ERRE (Entity Relashionship Diagram), iK#EEBFE |R@E
B, UML(Unified Modeling Language) ZEDFATTZ 209 BEAREEEBEM
. ikl #HEIXTLOAREPHREICH/ID. =512, AX
Operations Management B ORE AR VELVSRBEREER RELARER
OAFM509 |VI: Systems Design 1.0 &B 3.4 KB HRfd FLEEFMET BEICEITD. ABETH, FFX (B
Theory EEBIE, FATIIIVTREERAVERER VAT LD
ETIEE, VRTLEFEMEZET S,
This course presents a survey of information system 01PC514 & [/ —,
topics from the managerial viewpoint. We will focus on |EFEBETRE,
understanding the power of information systems leads @ (F o4 U6R
with strategic thinking before diving into technical )
topics. We will go through emergent concepts, including
_ ., |data analytics, security, social media, the sharing
0AFM511 Managemer_]t 1.0 #B £7.8 4 \‘?J»frb»f/? economy, disruptive innovation, network effects, etc.
Information Systems = Classes will be a mixture of lectures, discussions, and
case studies.
This course surveys the importance of information 01PC513 & El—,
security in the business world and covers the HETRE,
introductory concepts. It helps learners understand the |®m (>S4 V6tH
Introduct ion A 5 principles that frame and define information security )
ntroduction to . ™" 4 277 |and how to implement them in the corporate environment.
OAFMS13 Information Security 1.0 XA 7.8 TEY Classes will be a mixture of lectures, discussions, and
case studies.
This course surveys the literature related to false 01PC515& Rl —,
information (i.e., fake news, misinformation, WETEE,
disinformation) and understands how it polarizes our XmE. WEFH A
society. Important concepts related to the false DZ:i 3=k )]
information field will be discussed. It helps learners
understand the reasons for people generating and
Fake news, R—hAH 45 believing in false information and how we can find
0AFM514 |Misinformation and 1.0 FAB £7.8 PN methods to reduce their impacts on our society. Classes
Disinformation - will be a mixture of lectures, discussions, and case
studies.
BMNEERE, HE~OEEBIIHTLIEEDOEE] £LT  0IPC21ERF—,
CSR (Corporate Social Responsibility) #E&ELT-. %D EETEE,
HEMBEEE, HBMEDOBZCVE Y TLRILSAY HE
@BBL 7 FE—FADIIY AV FEBRALTLS. ZO
Introduction to ;:Z'G‘Id:, CSRQ&{??%;I{EE;;Z;?\;?ME;@??@ 7
OAFM601 Corporate Social 1.0 BC | K78 Torikawa Shayne jop e s ons dan B o E oL
Responsibility HEhd 9S5RE H—RRE T4 LEZRIZLYERSH
%.
The MBA-1B Speaker series aims to provide students with |FaEHFIEERE.
the opportunity to learn practical, real world issues 01PC306 & Rl —.
and challenges as well as strategies from various WETEE,
industry leaders. Students are provided with a platform ‘%@
to discuss and share with the different speakers,
developing not only their knowledge base but their soft
skills at the same time as well. This course also aims
OAFMG02 NlllBA—lB Speaker Series 10 O +34 BE = to help build networks between students and the

industries. The speaker series session also focuses on
bringing in speakers from various industries as well as
job scope. This will help enhance the learning and
industry exposure for the MBA-IB students.




TR B& TH
#E B B2 A
vhy 035

CHOI-RAOEGEMIE, ERPNSFCSNT IRBERT
CEITHD. FER FRIZBEVWT, TOLBTRLRHOH
REPFHETIRRERDCENTED. COI—RBFERH
B-HEETDIENTENTHY, FEIFERERETILE
FaL. RmER PEFHELEZIRTOEY 3 VIO

01PC403 & Rl —,
HETEE,

A, B = T, BEICLDILR—r2RETIELEBIC, REEYYaY
International . . 25 Magnier- DHEMNEE2.5 BHEEBHZ LTV I ENEHELRD. %
OAFM603 Conference Seminar I 3 1.0 [1-2 BE [Felis3 V‘_l:itangbe EFFER, FRTHB-MBEEZO F— - 5=V ITRB
Remy. Tan FBHEEBIZ, ESRRTAS Y b, BKROHIHART—
V. ETH<, BEORELS SRTERIRT D EMNMFEINT
Caroline S.L., Y
R—=hA494205
rey
CHOI—RADELEMIE, BEERENIBICSNT HBREHEC |01PCASER—,
ZLIThD. FEIK THTI VY - R—N—%:ZR(TREY | KBETRE.
3 e L, BRI IWREBDHIENTES. International
;E’E ;E%{#_;#/\ Conference Seminar 1& 7Y, International Conference
- 'L‘";RE RE T Seminar 11ICB8RT 284, EFETHERRENTS. RE
VhY RXOT g pERmELETACOEYLIVITONT, BEILES
i“/, R = LR—hERET R ELEBIT, REEY Y a v OHENER
International . p - %X, Magnier- 12,5 BRZHEZL TN ENRBLELD. FEFERL, %
OAFMEO4 Gonference Seminar 11 S | 10 1-2 BE P88 Watanabe RTHI-MBEEED F— - S—=VIJICRRT D ELED
Remy, Tan 12, EZRRTAT Y b, BKROHIHRT—IEITTH
Caroline S.L. {, BEOHBOISATHEBMT DI ENPFIATLS.
R—=hA494205
TEY
CORER, T—RRET A DFEERBICFEL, EBT S Face-to-face
CLEEREMET D, RRADD5AM (AET20N) OF—L  (partially online)
Magnier—Watanab IREESNET, 01PCA44 & Rl —,
OAFM605 |Case Study Practice = 2 | 1.0 1-2| &C | 57,8 yoonter-iatanabe HETEE.
Remy S (> 5 4
&)
The goal of this class is to help students feel 01PC496 & [F—,
comfortable with English written communication in a RETE%E.
business setting. Students will be able to generate XE. ®E(F T4
Bus| written documents with suitable vocabulary, tone and VAR
usiness f phrases. Furthermore, the English in this course will be
0AFM608 |Communication Skills 1 1.0 1-2 §§q1*¥ T Es :ames Leslie for international business, so students urged to write
11 nne with a global mindset, instead of merely translating
their thoughts from their native language.
The MBA-1B Speaker series aims to provide students with |FaB{EiEERE.
the opportunity to learn practical, real world issues 01PC325 & Rl —,
and challenges as well as strategies from various WETEE,
industry leaders. Students are provided with a platform [2025&FEREET .
to discuss and share with the different speakers, bl
developing not only their knowledge base but their soft
skills at the same time as well. This course also aims
MBA-IB Speaker Series to help build networks between students and the
0AFM612 111 1 1.0 /1.2 industries. The speaker series session also focuses on
bringing in speakers from various industries as well as
job scope. This will help enhance the learning and
industry exposure for the MBA-IB students.
34—
HE®S #E% B2 wen B spvn mwm A B E
Seminar 1§, YI—TtE3IFELTEETSH. EPRRTO MBA-IB Student ONLY
C1) MIRELGERMBICOVTOERL, HAEOHRMESE 01PC60T & F—,
DFRAICKYEREIND. BEE(ESpring BOLBEAEICHZY HETERE.
EiEsh, 1) HEOBHEHRN HARBEOHRA) LV 2) B |HE
TEQESHRR TRV Y FOBRISOVTOTLEYT—
W BE T vavhThhd, BfflE, FENMRETELA—MEDE
ol . [fFE5EEN 3. Seminar 1D T, Chief AdvisordRE IO+
EE B AR N ZTASTOCH, Chief Advisor&BH5 - EMRTEBDI,
VY XY BT MBA-BOREHADATHE. FEE BEOEZBZETRZ
1V, BR % Favzy RZOWT, +AGHBEEEL, LR—hoFEE
. Z= Magnier- DHEZEMNPFINATLS. LR—FIE 1) RS A4
OAFM701 | Seminar 2 10 T #B | £5.6 iohe DORNE (SREE EorREK EREGYE EREE
Remy, Tan BEY, 2) Tz Y bR T (BERTOCII b B

Caroline S.L.,
R—=hA o425
TEV. HH F

EFERR, BIARELA—F BAAUE—2Iv T, B
RAVE—2 oy DDETICRYUT 2ONERTT DL
12, 3) Seminar ITEBLELZLIZDOVTDERLRYDEZE
FEOHBTNIELES A
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#E B B2 A
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Seminar 11 1%, BENEDHRRTOD ) FO#HFET S5
[ZHULT, Chief Advisor 12k ZIEEATHND. ZOEKT
&, ESRRTOCIY FOT—IERYRATOS I ENE
BRRAVMERD. £3F—THK BEIOI—TF1Y,

F—LEROT—Y a3y T @), XHEOLE21—, BRA
KRDER BEY, TLEVT—YarvOUN—HLETS

MBA-IB Student ONLY
01PC602 & [/l —,
EETRE,

142 R = M, CHBFTRTIE, 4D Preliminary &Y Interim
Z= Magnier- Report &Presentation ZHHR— hF 51bIZEREINS. &
OAFM702 Seminar 11 2 1 1.0 1 | #CHA BEEF  Watanabe S—i&, Chief Advisor AMEMDEYI L HIMT HH kIS &
Remy, Tan Y, FL—FTRETFAPBABEVF—LOFa—+UTINE
Caroline S.L., x MAELETS.
B Bt h—HA
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