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01PCO01

Organizational
Management 1:
Organizational
Behavior

A

*1,2

Roby ®v0O
M4

ECRADKEIIE, ARISKDEZANKREL. ZOI—RIL,

BANED & S CHIZTITET S50, EOKSICHETITOH,

ED&SITHEERT AMNIDNT, RAMLMEEFEITIRME
FTAHLSCHEHFSNATLS. L YBKMIZIE, 3—XABRFEA,
TI—7, BBOIDDRTIZHESND. TAThDORTIZDOL
T, BREERBOMABICOVWTERT L. V5RI& BE T4
Ahyvay, FT—RRETF4EA—=LTLAIZ&KYEREND.

MBA-IB Student ONLY
OAFMOO1 & B —,
RETRE,
TERMERE

01PC002

Human Resource
Management 1: Human
Resource Management

A

17,8

Imam Hassan

This class will strongly focus on differences between HRM
in Japan and other countries, discuss and understanding
strength and weakness of Japanese unique HRM.

MBA-IB Student ONLY
OAFM002 & & —,
RETRE,
TERNERE

You will be required
to purchase cases
for the class.

01PC003

Marketing I:
Marketing Management

#B

13,4

Tan Caroline
S.L.

CDIA—RIE, I—4 T4 VT OERNGHRE, BREAE
Y= FA VT EBERT I L TRELGRBERET 2012, #
& TA4RNYYaYy, y—RRETAE#@BEHETCTHIY
ThTWS. ZOI—ARTE, 3DOXEMAHS. £F, TS5
T4V, HEBEETE wIAVT—Yay, RPYaz=UyIc
ERFBEVNVY—7 T4 VTORBRICENT, BBALEDLSIC
MiEZAET 2N EEMRT L. FE, XBMOSHE #HHL
T—RRAAT4EBLT, I—HFTAVITEBROEREFEDS.
EZOBMIE 4T T OBBICRHLT B0, ST
NOEBMICEZSEENESHEI L. REIZ, BRREY—IL
DAFEBA, ECHRARRO/HN, T—4 T4 VIHEDOIE
=T AVTHED/ 9N EERTS

MBA-IB Student ONLY
OAFMO03 & &l —
RETERE,
TERMERE

01PC004

Business Strategy I:
Business Strategy

&C

17,8

FH ES

BEBEEZANMNDVTEIERTHD. BEBRKIE, X%
BAESMTOIRENSFRDHEIREZRICENTNL-HD
EHERE, ThERRIETVLEOD YT T H 5 IEHK
DESHBILDTHDEEZSD. COEEKTIE, BEBK (SHE

BE - REHER) FREL, RETILOICRLELLD, BPELE
BO-HOERL, ERIMOLHDIL—LT—Y2EETS
BE, BELRER -2V T FEERDLSI tEhTW3.

Ftz, VIRIFHER RBENYT—RRE—T4—REFBLTA
UA—F9 T4 TICEIREFRET S,

MBA-IB Student ONLY
OAFM004 & B —.
RETERE,
FTERMERE

01PC005

Finance I: Corporate
Finance

A

15,6

AE B

ZHa—RIE, HBEEBENMBSLIVLRMBOERETERS
21OICRBEELD, Oa—RL— b7 74TV ROERNLGHEE
ITEAZEYUTE, BEETA RNy avkRITLZELEDTHS.
tELEPTOC ) FOFESR RBELERMEEDRES X
RUKMEDITES ELG EEFEICTT. ThIEEBOBRENEE
BEl¥vryaon—, BXOMEFHIR L, SLUVERTHE
NDTOLRIZERT R EHIT, FARETAVT7—=3I5—8
#ERYERSLS BAZOVWTHHN—F B

MBA-IB Student ONLY
0AFMO05 & Rl —,
EETEX,
FERMERE

01PCO06

Accounting [: Basic
Accounting Theory

A

7.8

R RE

This course aims for introducing students to some basic
topics in empirical accounting research, and to essential
methods applied to tackle research questions. Course topics
include earnings management, tax avoidance, audit quality,
corporate governance, financial report disclosure quality.
Students have opportunity to learn the research design and
approaches from existing accounting literature.
(Prerequisite: Accounting I)

MBA-IB Student ONLY
OAFM006 & B —
RETRE,
FTERMERE




Global Management I:
International

ESRRE B € BELE VEONDERTEBRTE
BT O—NVREOHBEOREERITS. Ff-, EDRRLEK
A BE - Bl ESEEICh - 2ERMEOVN LTI 2 —&

BoTW3. 5 LE-ERRHEEERTIICENT, ERBUAR
F2 (IPE: International Political Economy) ] MREMER &
£%. ADA—RTIE, BUALBEFOMEMERICEER LD DEKM
BOEFITOVTERMICRIE L%, ERBCARFOBREE
BT H-OITRBELRBEIMMY—LEBERRCLYEET L.
¥, BERES ERSR ZEECECKIDPEEFH FfCZ
S5 Li-taEgicEs T+ g, 74—, Snilzya—nN)E—
2avEHCDHHEITOVNT, EEREBUAREFZDIDOEHRE (1

MBA-IB Student ONLY
0AFMO07 & Rl —,
EETEX,
FERMERE

01PC007 : 1 1.0 1 =B +1,2 B HE FYRL, URFYRXL, INIRER, BRER) CES0T
Relations and BREETL, EIORRAE SERPERRELIEIHEE
Economics RIFLBIONEEZD.
ARL—2 30X - IRTAVME, EIL, EHKFERLEY—ERX [MBA-IB Student ONLY
DEA%, £E HBEOFBICEHoTLS. ARXL—3 20X+ 0AFMO08 L F—.
RADAV MNEENT R DAY YA T UROEREGDHRAT | RETRE,
B|E ETI, BLUFEOBAICE>TRMYHRDNAS. 0 TERNERE
O—XTI, PERT/CPM, #RFi¢stEl, BEEHTE BERRES,
EEEEETILEVIDODAFRL—23 VX - IRVAY MER
; FYACAV ML IVRD FEVIRERBNTD. £ REVY
OIPC008 1 oons Nenagement 0 ms | 47 BE ER R B CHETIEANGES TrA RAISLUAAL—Y3UX
- P . b NS ~DILA%E, BETINHOHRBICLDIEERNOFETS.
Management
EBEE
HEES HEE B won TER muen  wem muma EEmE o
BEOESHRRGLEEMRT B0, BFEMABELSNS. E |MBA-IB Student ONLY
CHRAPFE, EDRRICEASNTVIHRRGEEEMNAAEE  0AFMOI & F—,
AT A-ODBFEREB/NITHILEBNETSH. 01— EETEX
AT, ESRABFEOERLELDIVCOAD EY IR, X 2542 (RBERA
IE, B#%ETS7, 175, HEREMHEH, BAREERBN/LEL— AR
R 2= % B T35 BFLREVIITHLT, EAER EXMEEEOESRX
i i P =, TR OWE, AQICAGIEREE, VIRBEEERAUNL, BHETLHEHD
01PC101 |Business Mathematics 1 1.0 1 A 13,4 KE =i HEIL L DT HET D,
ZOI—RTIE, BERARFFEREREI O—/ULTHIEZEE | MBA-IB Student ONLY
BIH-BIIRELEENS, IVOFEF - IV OBFFEOER 0AFMI02ER—.
MABSICERELTS. FE - HIALERREDAH=XL, RETRE,
CHEEORRER HARE, RADA FHEHGNH KBHR @\
TR, EREAME, EHRE, THRED, REOFERKKED AN
ZXLURA, BRA, REME BESER RESLER), 74
Introduction to VAETIL@RHETIL, BRERY BEXHER, SREER
01PC103 Economics | 1 1.0 1 HA X7,8 KE BE CRE-AVILDAN=ZXLOEREREZLL, BELIUTR
EEERALGNOFET S,
5ZiR%LE (Organizational Management)
. o . BE | ypow BEE oo - w e -
HEES FEA pay BT BER EEFH | BRR HLHE REME %
The MBA-IB Organizational Management Il: Professional 0AFM201 & Rl—,
Manager Course aims to provide students with the HETEE,
opportunity to learn practical and real world issues, and |%f@E
Organizational challenges as well as strategies from the micro managerial
. . " =z = point of view. Students will learn theories and frameworks,
01PG201 gfgigzrg?gﬁa}l”anager 1 1.0 11-2 B 134 BHE F and practice how to apply them to real cases.
The course is designed for students to acquire theoretical |Limit of 18 seats
and practical understanding of stress management skills in |available. This will
the workplace. Using cognitive-behavior psychology, tension be determined by the
releasing exercises, hypnotic relaxation and other first eighteen who
Human Resource techniques, the course aims to familiarize students with complete the TWINS
. tual st ducti kill d the theories behind istration.
01PC205 Management I1: Stress 1 | 1.0 1-2 B  *1.2 B W% Trem o coe rectetion skilfs and He Theories DA OAFN204 £ M~

Management

RETEE,
A4 F TR
v RE)




01PG207

Business Anthropology

kB

XK1,8

SASAGAWA
ANNAMARIE RUELLE

usiness anthropology is the application of theoretical
frameworks and research methods from anthropology to
understand and solve management challenges. Business
anthropology can help managers design and market products
in home or overseas markets; adapt to new organizational
cultures; communicate effectively across with stakeholders
from different cultural backgrounds: and predict and manage
conflict in global business situations.

This course will introduce ways of thinking about and
researching culture and cultural differences from the
anthropology. After an introductory session covering the
fundamentals of business anthropology, we will focus on
thinking about how business anthropology can contribute to
solving three specific management challenges: product
design and marketing: organizational culture; and cultural
conflict in global business projects.

The course is aimed at students who are not familiar with
anthropology or qualitative research in the social
sciences.

0AFM203 & Rl —,
EETRE,
RE

01PC225

Leadership and
Interpersonal
Dynamics

FABC

£

0SA Howard

The ability to build and maintain strong relationships
based on trust and mutual respect is one of the critical
success factors to be an effective leader in today’ s
complex multinational organizations. At the same time, a
leader must drive action and overcome resistance to deliver
on expected outcomes. In this course students will learn
about leadership based on group exercises, reading
materials, and lectures based on the instructor’ s
experience at top global corporations in the aerospace and
mass media industries, and the writings of professors and
instructors at leading U.S. universities.

OAFM206 & B —.
EETERE,

11/24, 12/11, 12/8,
12/15,1/19

T

01PC226

Corporate Philosophy
in Global
Organizations

XA

XK7,8

SASAGAWA
ANNAMARIE RUELLE

Why does an organization exist, what values should guide
its leaders’ decision-making, and how should leaders
identify and communicate these values in a global
organization? Japanese companies, particularly
organizations with long histories, are known for having
addressed these fundamental management questions with
distinct and wel |-established corporate philosophies. As
Japanese firms pursue global business expansion and as the
workforce within Japan becomes more diverse, what role
should corporate philosophy play and how can firms
communicate their corporate philosophies effectively to
stakeholders from different backgrounds?

This course will cover the following topics, from both an
academic and practitioner’ s perspective:

1) What is corporate philosophy?

2) What is the role of corporate philosophy in global
business management?

3) How can global businesses effectively communicate their
corporate philosophies to diverse stakeholders?

The course draws on insights from the fields of
intercultural management, corporate communications,
organizational development, and corporate governance and is
recommended for students who wish to deepen their knowledge
of the relationship between corporate philosophy and global
business expansion.

0AFM207 & Rl —,
RETEE,
> E

01PC228

Corporate Management

FAA

13,4

it

gz

The MBA-1B Corporate Management Course aims to provide
students with the opportunity to learn practical and real
world issues, and challenges as well as strategies from the
macro managerial point of view. Students will learn
theories and frameworks, and practice how to apply them to
real cases.

0AFM209 & R —
AW CEE.
X




01PC229

Uniqueness of Human
Resource Management
in Japan

e

7,8

A g

This class gives discussion on Human Resources Management
in Japan. focusing on differences between HRM in Japan and
other countries in general. It gives discussion on strength
and weakness of Japanese HRM as well. It also includes
history of Japanese HRM how it is developed, current status
and issues, and discussion about the future HRM.

0AFM210 & Rl —,
EETEX,

HNEF 54 HR
&)

01PG230

Contemporary Issues
in HRM

B

XK7,8

Imam Hassan

This unit aims to critically examine human resource
management issues which are emerging in contemporary
workplaces and organizations. It seeks to integrate and
build on the previous human resource management units. The
issues are examined from a variety of ethical, global and
practical perspectives and competing approaches to the
issues are debated. The scope of the issues are described,
their influence on human resource policy and practice and
their impact on various stakeholders explored through the
concepts of the dignity of work and solidarity. The unit
addresses the importance of a range of national and
international contexts in shaping the link to strategic
success in a world of changing values and demands. Each
employee brings with them considerable challenges and
contemporary issues must be able to consider these within
the opportunity to make a difference both to the employee
and the profession.

0AFM211 & Rl —,
RETER,
*E

01PG232

Knowledge Management

&0

XK1,8

Ryby Fv0O

In today’ s global environment characterized by
accelerated, change, innovation and interconnections,
corporations, businesses and professionals must constantly
evolve by gaining and develop new knowledge for continued
success. This course will develop your knowledge and
understanding of contemporary theories and practices of
knowledge management, and how knowledge is acquired,
applied, created, shared and disseminated in organizations.
In other words, the course will address how knowledge or
intellectual capital is created and managed to offer new
value to all stakeholders.

Specifically, course content tackles the individual,
group/team, and organizational/interorganizational
dimensions of managing both explicit and tacit knowledge.
Classes will be a mixture of lectures, discussions and case
studies.

0AFM213 & Rl —,
RETEE,
*E

01PC401

Global Skills I:
Coaching to Grow
People

e

1,2

B Mz

Using cognitive-behavior psychology and other techniques,
the course aims to familiarize the students with both
actual coaching skills and intellectual understanding of
these skills. The course will deal with both what personal
growth means as well as how one can facilitate it. The
course includes not only other-coaching but also self-
coaching as self-development is essential for promoting
growths in others.

Limit of 18 seats
available. This will
be determined by the
first eighteen who
complete the TWINS
registration.
OAFM208 & [ —,
HETEE,
roZ4(F VTR
v REY)

ERFE

(Business Strategy)
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B4

RRRFIR

fEEE

REME

s

01PC105

Introduction to
Economics 11

e

15,6

Maswana Jean-

Claude

ZHI—RTIE, BEEABRFPEREBRE I O—/ILTHIEEE
BT HE-HITRBLEEIND, IHVOREY - vV OBRFEOEA
MABSICERES TS MiEHE (Rehs Txems F4
G, METS), &8 - MR (ISEER, LMshiR, IS-LMH#),
ERE 5 & BRI EatEl & g, BSHR, 2570y
7, BRRK), SNEASERABHE BEHFEESR R

T4 vy —BRK, EAEMER TOTI=TLIVT - ET
L), BERRER (RESHR, FHRRBREER NENEE)
DEMEEEZLL, BROTA XAy avickYizhnb.

0AFM304 & Rl —,
EETEX,
T340 (ABRA
LED)




01PC301

Finance I1: Valuation

&0

7.8

REF BL

COIA—RTIF, MBELEN I« FUIvIL-I—Fy 2B
BT BOITBHELSEMETEIFRIERERIERAELTS.
Ta4F vl I—=r v b, HIIMAIZEWTHEICERENS
PREETE & R ST S48 (WACC, CAPM, ~R—4) &, (h <
OHOFEEEBEIETIL, 7Y—FryvPaTO—FETI, &
RMBEETIL, IILT« TILEK) EBNTH. 2a—RETHEIC, 2
ENERFry a1 T70—2FRLEVLEEIEREANT, BE
MEEHET DT A AADIU - FrvaTn—- AYyFIC
BRTHLEBREL, BERIOISAT(RHyvay
T—RRET 4 EQOHEAEDEIZEYITHND

O0AFM305 & Rl —,
EETRE,
RE

01PC302

Finance I11:
Investment Science

B

K78

AE B

This course focuses on basic concepts in derivatives which
are very popular and frequently used in financial
institutions. It shows students the basic characteristics
of forward contracts, futures, options and swaps. It
describes the concepts of arbitrage/hedging and how to
evaluate prices and value of each derivative. It also
introduces put-call parity, option Greeks and option
strategies.

OAFM316 & Rl —,
RETEE,
*E

01PC307

Accounting II:
Financial Analysis

COA—RIE, MBHEROBHFEFETHLETREDUB

TR BT EHMETL, DEERETHET SENEERT S
EOICTHS v Eht-, BBEBEROBRETHD. Fi-, #Hitv o
FOTT7ERMAL, MBT—SEMMTE_LLBNATE. SO
O—RTlF, HENER - BHEHEE - NBAHEELLEORIH
o, HMBERMTCET 2FEETHRIRT S SWFEICON
Tl Frvia70—24#, LESW, KEXMT, BEESH

LB, MBERICEDICI7ZUEAVAILSANEEND

(&% Accounting [ZBIEFTHDH &)

0AFM306 & Rl —,
EETRE,

2025 ERAEE T,
RE

01PC308

Accounting III:
Managerial Accounting

B

7.8

R RE

COI—RIE, BERIOMBEFEILIET, DEOREE
BOTOCRIZEDE S IZRHERETATELONEERT D
160, BERXOBETHL. LEMOLRETL, BER%E
oMY D, Tz, WEED, REE Y—EXELEORE
DEFERY LIF, HBAGHPISOVTHTETS. SO3I—R
T, BRI CVP), FBEERMEE (ABC), /N5
RA3AF7H— K BSC), 2RRMEHE, ERERMEAES, FHERLEE
BRFEEFET S (BIESEM: Accounting [ZBEFTHSZ
&)

0AFM307 & Rl —,
REETRE,
T

01PG311

Marketing 11: Market
Research - Cases and
Application

XA

K78

Ploch Manuel

Ta—NUEE R R EELT ZHIBORZICETL, XGRS
HICBRE EBENERBFLTOLRITRERSHEN. Z0a—
RiE, E#, AE KEOBINLHHA, ThIJELCTHRETS
hBTa—NILRBICEITEY—7T1 VTHGEOY—ERITE
BEYSTD T—RRETAIZBVT, $—EXLRGHERY
L1FB. Ff, TA—NUWI—T T4 VT ERYEITEBE
[CERELTS. 3—RIE, BRET—RXRETAICKYBRS
ha.

0AFM309 & Rl —,
EETRE,
RE

01PC312

Marketing I11:
Branding

A

k7,8

Tan Caroline
S.L.

TS5V RIE, SRICES>TAENRLEENHLZEEN—DT
Hd. TS5V FEBIE, DEORPFBBEOTARLHS. T
RFETSUREENELZI7HAIENEMRE, BEOAYIL
TALBRAGTSVR  TOAT14RETILTEETHS.
ZOI—ARTIE, TIVRETSUREBROAREERT D, ¥
EiE TIVRORTYa=vy, H#E #iEF REB JISUF
HMli, JR—/NLIS Y FOBEEFET D COI—RIFHEHE
LT—RRATFAEANT, 2EIE, BRALEEDTAT7 R
EEBRL, RRTOHREEAOND.

0AFM310 & Rl —,
REETRE,
T

01PC320

Digital Marketing

B

A78

Tan Caroline
S.L.

The internet has brought profound changes in the business
and social institutions. Online businesses and the use of
digital tools and platforms have experienced an exponential
growth accordingly. This course will explore the different
digital marketing concepts through a blend of case studies,
lectures and group discussions.

0AFM322 & Rl —,
HETRE,
5/26, 6/2, 6/9,
6/16, 6/23
RE

01PC328

Entrepreneurship I:
Entrepreneurship

#B

k7,8

Ploch Manuel

COEZRE. PEN()FREXERNSESL-HOER, LU
(I ARERIZHTIEXRRORBNEERT S LEARICT S &L
SITRE S TIND, BRERABICE, T—RARET1OHHEE
Bl RE— TPV THEAT LEBURBEERRT 5L
o

OAFM311 & Rl —,
EETRE,
ST




REBETE, BBEEEFAMNMIDVWTERT D LITE

0AFM312 & Rl —,

T, JO—NLTEHRAREREOP, MENNADEDRRMIC |EETERE,
. . ELWERREETIOICBELLGLIBRULGEEEZFES 8/22, 8/23
Entrepreneurship 11: e N 5. VS RAME, BRI —RRE—F—BEFBLTA Y NE S LA
01PC329 |Demand Chain and 1.0 [ 1-2 h & |TH FE B—S5H 54 T FRMT S )
Innovation
COBEETIEH, T14RAviay, Y—RRET4BERXLEHE 0AFMII3ERE—,
Hi, BiEE(RXASAVE AT - FH/ 00 O2KEE  (KETRE.
BiE - BRI L LZAMICHESINDS. ThIEIEWMEALLE SE (> 74 VHtA
TRENEDLSICEZRIEZS B, TIALELLIEHE 2
EEDLSITEBGLTNKARED] EVWSRBITHLT, EHL
DREER/DIIEEBMELTVDELEIRTES. COBEET
X, BHREEA/ A= aVCHETH07 - AVRTFURYP
01PC330 |Technology Management 1.0 1-2 #C K71,8 FH £E BEBRICET S FEVIITOVTHAN, HITEE S BRSO
BERERE-o T
ZOI—RIE, FEOERNMGHMEOERLIZERELTS. B |ONLY for those who
BEEF—LEERL, CFABEMNEMET D Research Challenge |will particilate in
CompetitionlZ&mMd %. THIAURITHELT, &F—LIZCFAR |CFA Research
RIEET DL —7 v bREESHTSH. FHETOERIZIE, Challenge
TV, Fryvia0—F8, LELGINBEEQHEE, KK OAFMII4ERE—,
EOWE, BLUA—FDHENEFEND. S TOEXIZE, RETRE,
01PC331 |Finance Seminar 1 1.0 1.2 FABC BB KH Bt HRERORI—F 1 LT~ OSMOEFNS. (BERH: T7 HE
AFVR 1 LU 1EBEETHDIIL)
This course focuses on practical application of basic ONLY for those who
concepts of valuation. The members would participate in the |will particilate in
CFA Institute Global Investment Research Challenge CFA Research
Competition sponsored by CFA Institute. The members Chal lenge
consist of Tsukuba team. The team will analyze the target |0AFM317&[E—,
company which is given by the CFA Institute. The analysis HETEE,
includes the business structure analysis, SWOT analysis, pagi:i)
five forces analysis, financial ratio analysis and should
result in the valuation. The valuation process includes
the scenario analysis, cash flow projection, estimation of
required rate of return, estimation of growth rate, and
estimation of beta. The analyzing process includes the
participation in the IR meeting of the company during the
time. Top four team who are selected by the reports could
be entitled to make a presentation at CFA Institute
(Japan). The champion team in Japan can proceed to the
Asian Pacific Investment Research competition. The Finance
Seminar 11 is basically held for the preparation of the
01PC334 |Finance Seminar 11 1.0 2 FhABC e KEH Bt Asian Pacific competition. This seminar requires strong
commitment, energetic contribution and cooperative teamwork
in addition to the comprehensive knowledge of finance.
COHEBIT BECECSVTHRICHEETSIEDRRETILEE 0AFM3ISER—.
DESIZEELTVKDOD, HEIVIHLVWEDRRETILEE REBETRE,
S5EBL, BELTWKONCET 2HERE, FENERTE (HEGH V54 VHH
HEIICHEIFSATNS. BEEET BEBROA®EmSE, BEHm 2
ICET 2REOREDMND, BAIZESHRAETILIZONTHE
. fE- BRETSSLICAD. BETRE, ERPIL—LT—VIC
01pc337 Business Model 10 1-2  #A | k7.8 T 2= BT L0 Fv—&, EHNLGEREMY EFRBREAS R

Innovation

F<CMYANS S ETHEENREBHDH LA,




Cultural and Creative Industries (CCI) are sectors of
organized activity whose principal purpose is the
production, promotion, distribution and commercialization
of goods, services and activities of a cultural, artistic
or heritage-related nature. CCI produces cultural values
that are deeply connected with human emotions. CCI not only
generates economic wealth at the national and regional
levels but also produces cultural identity that is
indispensable for humankind. CCI contributes to

Professor Toru
Kodama of Ryutsu
Keizai University in
Japan will provide
this course.
Identical to
01PC340.

Lectures are
conducted in

facilitating national or regional branding and soft power. |English.
OAFM319 & E—,
While capturing these characteristics from a wider HETRE,
Law, Public Policy perspective, this course aims to give students an St E
and Business Strategy oppgrtunity to_gain the basic knowlt_adge of law, public
01PC340 'regarding Cultural 1 1.0 11-2 =A £7.8 BRE policy and business strategy regar(_img several sglected
and Creative sectors of CCI, especially the media and entertainment
Industries industry and the food industry.
s#iRFL B (International Adaptability)
HEES P B sy B s e B A B -
= Py LE Jppn 2 FERFIR ZEE 4] REBE A
This course explores some theoretical concepts and Face-to-face
practical examples related to the global manager’ s (partially online)
Cross Culturé_ll . environment, social responsibility, national and OAFM401 & [ —.
01pcagq Management I: 1 110l1-2 (A +1 o Magnier-Watanabe oroanizational culture, foreign market entry, and global |EIETIEE,
£ , '
Managing Across Remy leadership. HE (54 VB
Borders #1)
ZOBEETIK, T4RHhyPay, "T—RRET4HRXLHMAHE |Face-to-face
ht, v70LRL, BRI Z/ALRNILONADERSIZED | (partially online)
E EREDRRICETIEERBICH LT, EREZATHER O0AFM02EF—,
ETo>TW. EBICBVTRY EF2ELB FEV Y ELTIE, RHETEE,
Cross Cultural BEVATLETDREBS A+ I ALICEIT SR8, HEREDO SEH U514 VA
. . HAERE - WRICET 23R8 ERNTEERSOITOLHO0 &)
01pcagy Management 11: The 1 1.0 1.2 #c sy 8 Maenier-Watanabe =i mp@sicpv s @@L RATORE, BIE
Challenges of " |Remy BERAOERE, JO—NLEANEREELE, KEFON5.
Globalization
This course is for the Field Work pre-departure. Students Identical to
TEke will be researching and analyzing specific assigned topics |01PC440.
. . . in preparation for the company visits. Lecture is conducted
01PC440 Business Studies I 1 10 1.2 H ] Tan Caroline in English.
(Seminar) EERE S.L. OAFMAT4 & Rl —,
2] RETRE,
This course provides students the opportunity to visit Identical to
companies operating in a different range of industries as |01PC441.
well as institutions involved in innovation in a foreign Lectures are
) ) BERE ) country. Students will able to observe international conducted in
01PC441 Business Studies II 1 10 1.2 h s Tan Caroline business concepts in practice from the viewpoint of the English,
(Fieldwork) ’ HE kg " gL foreign companies. 0AFM415 & Rl —,
h HETEE,
Overseas Study Seminar Ii&, 727, I—Rw/NFE(FILKD 0AFMA03ER—,
RERTEROERICSMT S LICKY, BIRPESRADTH |RETERE,
WICEET /83— b F—EPRRR Y —ILOBEMEROMHE,
BT AFEICRET ELODONRELTHA VORI LI-TR
TSLTHD. ZOTAYTSLEBETIAER (LT, IMBA-
IB] EWVS)DELKELOHBICEDE, HRKERET 2HER
ERETH. FEL, FERRERKRICT S7-0Z, TEZE
T2 DEBEZEITHEIOIEMESNDG I, 1BREZFOIY
AFTUTMIEHER). WBA-IBIZE T HEMEBEOREERLE LT,
Wi TOERSMIFGEMUL TR TAEE S0, EMBRIE,
1EMBENS, —FHEBELCTETICARTHIENATES. K
) TOT 5 LEETHEICIE MBA-IBOEUKE LoHmENL, L
01PC446 Overseas Study 3 1.0 |1-2 @& KRS Tan Caroline R— FOREARD DN 5. REKTOERSNEMKISHNE

Seminar |

S.L.

ISIBEERET 5D THDHH . LARE0RRA. 4085, 608FRT
EICRABMBEDITIVIZHET 5.




01PC447

Overseas Study
Seminar 11

B

Vel

Tan Caroline
S.L.

Overseas Study Seminar IIl&, 727, 3—RAv/\ELIFIKXD
RERTEROERICSMTHILITLY, BRPESRIDF
WIZEET /83— b F—EPRRR Y —ILOBEMEROMHE,
BT AFEICRET ELODNRE LTI VORI LI-TR
TS LTHD. COTOTSLEBETIZRER (AT, MBA-
Bl £WV3)DELKELOHBICEDE, HRKERET 2HER
ERETH. FEL, FERRERKRICT S7-0C, TEZE
T2 DEBEZEITHEIOEMESND I, 1BREZFOIY
AFTUTMIEHER). WBA-IBIZE T HEMEFOREERHL LT,
Wi TOERSMIFGBMUL TR TAEE S0, EMBRIE,
1EMBENS, —FHEBELCTETICARTHIENTES. K
TOT 5 LEETEICIE MBA-IBOEUKE LoHmENL, L
R— FOREMNRDEND. REKTOERS MBI I5HME
ICIEEZF5T 2D THDH . LKE30BSR, 45850, 6085RIC
EICRBMBADIITIVIZHIET 5.

O0AFM404 & /] —,
EETEX,

01PC449

Overseas Study
Seminar 111

BE

Vel

Tan Caroline
S.L.

Overseas Study Seminar IIli&, 77, I3—0 v/ F(EdLk
DRERTEBDFERCSMT HLITEY, HRPESHRAD
FIERICBET B/8— b F—ESRRAR I —ILOBNMEROCMBZE,
BT AFEICRET ELODNRE LTI VORI LI-TR
TS LTHD COTOTSLEEETIZRER (AT, MBA-
Bl EWS)DELKELOHBICEDE, HRKERET 2HER
ERETH. FELE, FERREZKRICT S7-0C, TEZE
T2 DEBREZEITHEIOEMESND IC. 1BREZFOIY
AFTUTMIEHER). WBA-IBIZE T HEMEFOREERHE LT,
Wi TOERSMIEBHMUL TR TAEE S0 EMBRIE,
1EMBENS, —FHEBELCTETICARTHIENATES. K&
TOT 5 LEETEICIE MBA-IBOEUKE LoHENL, L
R— FORENRDEND. RELTOERS MEFRIKI5HME
ICIERZEFS5T2HDTHDH . LUKE30BSR, 45850, 6085RIC
EICRABMBADITIVIZHIET 5.

OAFM405 & Rl —,
EETEX,

01PC450

Overseas Study
Seminar IV

BE

Vel

Tan Caroline
S.L.

Overseas Study Seminar IVIX, 727, 3—RAv/\ELIFIKXD
RERTEROERICSMTHILITLY, BIRPESRIDF
WIZEET /83— b F—EPRRR Y —ILOBEMEROMHE,
BT AFEICRET ELODNRELTHA VORI LI-TR
TS LTHD. COTOTSLEBETIZRER (AT, MBA-
Bl EWS)DELKE LOHBICEDE, HRKERET 2HER
ERETH. FEL, FERRERKRICT S7-0C, TEZE
T2 DEBEZEITHEIOEMSND IS, 1BREZFOIY
AFTUTMIEHER). WBA-IBIZE T HEMEFOREERHL LT,
W TOERSMIFGBHMUL TR TAEE S0 EMBRIE,
1EMBENS, —FHEBELCTETICARTHIENATES. K&
TOT 5 LEETHEICIE MBA-IBOELUKE LoHmENL, L
R— FOREMNRDEND. REKTOERS MBI I5HME
ICIERZEFS5T 2D THDH . LKE30BR, 45850, 6085RIC
EICRBMBADITIVIZHIET 5.

0AFM406 & R —
AW TEE.

01PC451

International Study
Seminar |

EE

bl

Tan Caroline
S.L.

International Study Seminar I is a custom-designed course
that provides students the opportunity to take short
modules/ courses offered by other non-partner universities.
Students will be involved in class and group discussions,
presentations as well as work on assigned case studies with
students from other universities.

OAFM416 & Rl —,
EETRE,
RE

01PC452

(Seminar)

Business Studies III

BERE

Tan Caroline
S.L.

This course is for the Field Work pre-departure. Students
will be researching and analyzing specific assigned topics
in preparation for the company visits.

Identical to
OAFM417.

Lecture is conducted
in English.
OAFM417 & E—,
HETEE,

01PC453

Business Studies IV
(Fieldwork)

&
th

I %

Tan Caroline
S.L.

This course provides students the opportunity to visit
companies operating in a different range of industries as
well as institutions involved in innovation in a foreign
country. Students will able to observe international
business concepts in practice from the viewpoint of the
foreign companies.

Identical to
OAFM418.
Lectures are
conducted in
English.
OAFM418 & @ —,
RETRE,




01PC492

Global Management I1:
Advanced
International
Political Economy

#C

*1,2

R BA

BUALBEE BRICBLDTREROMHICHLAZLND.
Global Managent I: International Relations and EconomicsT
%, EERBUa#FSF (IPE: International Political Economy) ®
B, BLUES 2R £EIFHEFALEN, K3—XTH,
TA4RAvIay, F—ARET4BALBAHEDE, ThibIc
mzT, BFNX BARESE FEREOHNEERE BLUT
O—/UEEREOBRBEICOLTRS. HEFI—RIE, Global
Management 1B L= ENBIBEHLED.

Only for those who
have passed
“01PC007 Global
Management 1”7
OAFM407 & @ —,
RETRE,

S (F 74 V5
&)

ERME

(Applied information)

HEES

HE4

£ 3
Kk

BT

]
BER

R2RFIR

fEEE

REME

&

01PC102

Data Analysis I:
Introduction to Data
Analysis

B

K78

BEROBEENET—2FLEEAOETIE, ESHRIICEDLD
BEREZRE(ELEETNS. KEHTIL Introductory
Data Analysis TN LI=T— 2 D MOERE/ETHLh oA
», ERAMOBEEOMBEENET S, 51, HHVYI L
YIFELTIY—Y I Y FRENLERIFICBNTS. T4
HHEARI—XTIE, BEROWMBLEZTTHEL, BoAHETL, B
ROFLIZEHD. BARMIZIE, MBET—2E20&T—42&L0
T, FL—TTHHEFTL, TLEvT—2avERY.
BALR—rELT, BORBERTELANETS.

OAFM501 & Rl —,
RETER,
> E

01PC106

Introductory Data
Analysis: Invitation
to Quantitative
Analysis

A

K78

TEOMIE BARE AXHE HEHEPZOSEHET Ei
A, T—RITEIVEBRREZOLOICAVLGATNS. &K
A—RTRE, T2SMOMOEERRIC, HetFRHEET—4
DENBNTSH. BARMICIE, T—20ORDBEEN, RBELHE
oM, MERMEE, HEHORSRE BERBTHLS ChoD
FEYZIZOVWTHHOER L EMBEICASERATESLANE
BHCLEEMET S TOO, REVKRFITEEMEER
L, EhZEBLT, SHUHEMRERD

0AFM502 & Rl —,
EETRE,
RE

01PC502

Data Analysis II:
Principle of
Quantitative Research

%0

15,6

REETIE, T—2WEDF, T—2DNEE, SEEMITIC
KAHMRDENGE, EENMOERICOVTEHRRATS. £/-5
FEZELT, avPaqy ol BHWICERDAH, V35X
A—DHERY LEIFD. ChoDFEBHEBNLI-OBICZ, F
W—TIT—=9ELT, ZFoy—rREETL, TOT—2EDH
L. YN—TTLErTF—2avERYS. BENSTLEVT—
LaVvET—EDORNDOAELZE L CEREEBEOMADOAE,
SNEMEEET.

O0AFM504 & Rl —,
RKETRE,
ST

01PC503

Data Analysis III:
Data Mining

FAA

15,6

REDT—EHLHBRRETS TOEX %KD (Knowledge
Discovery from Database) &FES. A—X TIIKDDZEHEER L 1=
DBEIZ, ZO1TOACLRTHIT—EIA=VIERB/NTH. &K
TR TRFLGMNBEESFENSAVLA SN, A3—XT
IF, REMFZETHHT7YII—>avib—)l, REAREEZHIE
CHISBAL, TORMERR. JL—TTRELLREISON
T, EDESBT—L2ERELTEDFETHNT HEHEH
L, HAEER tL, T—2OWMELATETS. TIL—TI—
Y EBEALR—MERZEREL T, BHREEZBOMADOAIE,SD
BEEREYT.

0AFM505 & R —
AW CEE.
X

01PC504

Operations Management
II: Decision Analysis

#C

7,8

= B

RESIE, EHOBEFLEITREREHSERTERRTEE
BMYKS =ODBAGY—LERHET S COaI—XTIE ER
REICBITABRALGF Y LUCEBELTRRT 51-0DFRK
REAMOTOER, EFLPHELZEICOVTEETS. B
DEFEHOERRE, THEEOTTOERREY, E45E
BEFORLLIBERREEBICLIDERRELREDKRICEITHR
EAFTD=ODOEAES, ETINEERBMNAFEER/NTS. B
EWLRBERREMEE, JIL—TI7—VIC&BRTIREEET
Do

Fo54 v (HEptA
&)

0AFM506 & & —
RETRE,
Fo54 v (HEptA
)

BREFEITHRBEAM




Operations Management

HEVATLOBECHETEER TS L, EFOAECEL
THEYNT 2 OICRIDEELERND—DOTHS. JA—Fv—
I, ERE (Entity Relashionship Diagram), iK&&EFRE,

UML (Unified Modeling Language) i ENE A 757 5 2 VI HEIE,
HEVRTLOABREOREH/ID. E5IC, BARE HE,
ARA UEBEWNST-BY 3 BEBMHERIRTLEETI
LT BBICR/ILD. RRETIE, THFRXMNEREDBFL, ¥

0AFM509 & Rl —,
EETEX,

X
REFEZHRBEM

01PC509 |VI: Systems Design 1 1.0 2 &B 13,4 | K% =M AT7TSIVIBRERVEREVATLADETILEE, VAT
Theory LB EFET 5.
This course surveys the importance of information security |0AFM513&RE—,
in the business world and covers the introductory concepts. |EETIZE,
It helps learners understand the principles that frame and |3@& (A >S54 VA
[ d ) A A o define information security and how to implement them in )
ntroduction to . R— 4 2% |the corporate environment. Classes will be a mixture of
01PC513 Information Security 1 1.0 1.2 A #7.8 rEY lectures, discussions, and case studies.
This course presents a survey of information system topics |OAFM511&RE—,
from the managerial viewpoint. We will focus on HETRE,
understanding the power of information systems leads with |%@E (A >S54 VA
strategic thinking before diving into technical topics. We |%!)
will go through emergent concepts, including data
analytics, security, social media, the sharing economy,
Management R—AAL94 Y d|srup’_c|ve innovation, neth_)rk effects, etc. Classes_m I
01PC514 Information Systems 1 1.0 1-2 B £7,8 rES be a mixture of lectures, discussions, and case studies.
This course surveys the literature related to false 0AFM514 & Bl —,
information (i.e., fake news, misinformation, HETRE,
disinformation) and understands how it polarizes our XE. W'EFHS5A4
society. Important concepts related to the false AR
information field will be discussed. It helps learners
understand the reasons for people generating and believing
F?k? news, R—hAH 45 in false information and how we can find methods to reduce
01PC515 |Misinformation and 1 1.0 [ 1-2 B 7.8 FEY their impacts on our society. Classes will be a mixture of
Disinformation lectures, discussions, and case studies.
EIRELE (Common Area)
HE®S #E% B2 wen BE spvn mwmm A B wE
BMEERE, HE~OEEIIHTLEEDOEHEE] & LTCSR | 0AFME01 &R —.
(Corporate Social Responsibility) ZE%&H L1z, REDHEM HKETRE.
BT, HEMEDRLECSY) & b TR ELSA@BL 7T (K@
O—FADQIIy bAYFEBALTLNS. COI—XTIE, CSR
CHFARERE SR RADBMEERBNTSH. Y TS5 Fz— 2Kk
Introduction to DCSROBAGHHE, HEBERT—IRLI—DRRLZTTE
01PC221 |Corporate Social 1 1.0 /1.2 #kC 7,8 Torikawa Shayne <. H=H BRE~OHEOWAMNRE NG JFRE, 77—
Responsibil ity AT 4 LEREICLYEREINDS.
The MBA-IB Speaker series aims to provide students with the Guest Speakers
opportunity to learn practical, real world issues and AEFHEERE,
chal lenges as well as strategies from various industry OAFM602 & B/ —
leaders. Students are provided with a platform to discuss HETEE,
and share with the different speakers, developing not only |t
their knowledge base but their soft skills at the same time
as well. This course also aims to help build networks
between students and the industries. The speaker series
WBA-IB S Ker Seri session also focuses on bringing in speakers from various
01PC306 l - peaker oeries 1 10 1-2 #C +3.4 Hm@A = industries as well as job scope. This will help enhance the

learning and industry exposure for the MBA-IB students.




MBA-IB Speaker Series

The MBA-1B Speaker series aims to provide students with the
opportunity to learn practical, real world issues and
challenges as well as strategies from various industry
leaders. Students are provided with a platform to discuss
and share with the different speakers, developing not only
their knowledge base but their soft skills at the same time
as well. This course also aims to help build networks
between students and the industries. The speaker series

Guest Speakers
(Organized by
FEBBEERE.
OAFM612 & @ —.
RETRE,

2025 FERAEE T,
S

01PC325 1 1.0 [ 1-2 session also focuses on bringing in speakers from various
I11 industries as well as job scope. This will help enhance the
learning and industry exposure for the MBA-IB students.
COI—RDEHEMIE, ERFHSBCSMT HBEBREHEL | 0AFME03EF—,
LIhHd. FEF ZRBENT, TOSBTRIEFHOWEE RETERE,
Wk EE Ta BEETIRREBIIENTES. COI—REPRICHE - B
ZE E BB A BITHILENEENTHY, PERFERERETHILEFLLN.
N |~" :\'—‘\—rl:’l = RE#% ZPEFHELEZIRATOEY a3 VICDOVT, E@EICK
P IVET BLA—rERMTAEELIC, BT YL a L OBENEE
. TV BR R o5 BMERLLTOAC LARKE LS. FEGER, $2T
01PC403 International . 3 1.0 1.2 s@= FEES 2R, Magnier- BMBEEED F— - S—=UJICRBT S EEBIT, ED
Conference Seminar I Watanabe FRTATY b BEROHIART—I LT TEL, BEOHL
Remy, Tan BOYVSRATEBRT S EMNPFIATNS.
Caroline S.L.,
R—=hA49405
TEY
COI—RDEHEMIE, ERFHSBCSMT HBEBREHEL | 0AFME04EF—,
EI2HB. BEE THTIVY - R—/N—%FRTEHL, & HETHERE,
KT IMEEB/HENTES. International Conference
WBR A, EH  Seminar [ER%Y, International Conference Seminar 11(2%
EZE B BB RN BIDIFER ZSTHREXRZEZTS. RE®R ZEFHELE
kY 05 TRTOEYLIVITONT, BREISKDLHKE—FERETEE
A4V R % LIS, REBEYL I VOHBEAEHI25 BREEEZLTNSC
International 2= Magnier— ENGEHERD. FELEER, FRTH-MBEEZO F— -
01PC405 (' Semi | 8 1o -2 EE B8 | jatanab S—ZUFIIRBT B ELELIC, ESHFRTOT Y b BHEKO
onrerence seminar atanabe HEIRRT—EITTHL, BEOHLBOIVSATEMRT S &
Remy, Tan ST,
Caroline S.L.,
R—hA o425
TEY
COREF, T—RAREITAOFEEMBICFEL, BT SHC  Face-to-face
LEXHEMET B, RRIDDSAM (B5H20A) OF—LIZER | (partially online)
" ier—Watanab ¥ (F 30 0AFM605 & Rl —
01PC444 |Case Study Practice =~ 2 | 1.0 1-2| &C | 57,8 yoonter-iatanabe RETEK,
Remy HE 251 VA
&)
The goal of this class is to help students feel comfortable 0AFM608& [Rl—.,
with English written communication in a business setting. HETRE,
Students will be able to generate written documents with SE. MEFFM
Bus| suitable vocabulary, tone and phrases. Furthermore, the VHEREY)
usiness f English in this course will be for international business,
01PC496 |Communication Skills 1 1.0 1-2 §§q1*¥ T Es :ames Leslie so students urged to write with a global mindset, instead
11 nne of merely translating their thoughts from their native
language.
35—
HEES HEE B won TER muen  wem muma B o
Seminar 11¥, Y)IL—T€32F+ELTERTS. ECRXTAT T MBA-IB Student ONLY
I MIREGEBMBICOVTORERL, REOHRBEHOHA OAFNI0TER—.
IC& YR SIS, BEHEIESpring BOLBAEIChH-YERSh, HEBTERE,
1) ZEOHDHAN HIREHEOHB) LU 2) BTEDOES KRR TERAMERE
Javzy FOBRRIIOVTOTILEYTF—Yavhtfibhd,
BAElE, PEMBET HLAR—MZESEHESND. Seminar |
D#ET#, Chief Advisor@RETAERIZA>TLL A, Chief
TR B, FH  AdvisorsBHHENTELOR, BA-BOEEHEDHTH
S BB A 3 3ER BROERRZESHKRTOCIY MIDNT, 5
by 405 | BHBEEEL, LR—MIFEEHDIEABMBIATNS. L
A2, BR = R—ki& 1) 7ASY bHUODORH (BRAEHR ESHRH
. 2= Magnier- B, EREGE S8EE) S&0 2 RSV 084 T
01PC601 |Seminar [ 2 110 1 B 15,6 Watanabe (FERTOS Y b, BEHERMKE MIWERLKR—F, BH
Remy, Tan Ava—2iy D, RS VEA—22y DDETISHETIHON

Caroline S.L.,
R—=hAo42Y
TEV. HH F

BT H LI, 3) Seminar ITHEFELEILIZDOVTOES
BYDEZEFELOEITAIEESALN.




TR B& TH
#E B B2 A
vhy 035

Seminar 11 1%, RENEDSRRTOD ) FOEHKET ZHPICH
LT, Chief Advisor 2k 21EEMIThNS. COERETHEK, £
CRRTAT Y bOT—IERYRATO C ENEELRS
VhERD £IF—TR, BIAOI—FTs T, F-LEKXOD
T—49 Y3y T E@E), XMOLE1— BEFZROER &
SV, TLEVTF—2avDUNn—HLEFTIN, ChdodRT

MBA-IB Student ONLY
0AFM702 & Rl —,
EETEX,
FERMERE

12, B8R =% %, $4® Preliminary & U Interim Report &Presentation
%, Magnier- EYR— T HHICEEESND. 35— Chief Advisor
01PC602 |Seminar 11 2 | 1.0 1 &CHA | BERE  |Watanabe PREN DB EHET HEITEY, TIL—TRET 4 PEA
Remy, Tan BEVF—LOFa— b FLEEAEDETHS.
Caroline S.L., X
% Bt Rh—Hh4a
D1y FEY,
HH F
Seminar 111 1%, ENESRKRRTOS Y FO#EFEET 55 MBA-IB Student ONLY
BT, Chief Advisor [Z&ZIEEMNTHONE. ZOEEETIE, 0AFM703 & Bl —,
ECRRTAS Y FOETLE LUV ZRERBESEDI L LY HEBTRE,
[=. 3BIZFEENTLVS Preliminary Presentation 8&UL | FHEXNERE
W Ex T N POEBELTOCCUAERGRA Y FELD. 35—
2 B o A O BAOS—F 27 FoLRAOT—Y 3T @R,
T L XBOLEa—, BRALROBER BLY, TLEVTF—U3
/f/b r=\_‘:“vl:l7 CDYN—HILETSH, ChDTATIE, SEDPrel iminary
12, "EZ ES HE U Interim Report & Presentation #HHR— 3 B1=8IZ
%, Magnier- EfEENnd EIF—I(& Chief Advisor AREMDEL] & HIKF
01PC603 |Seminar 111 2 1.0 1 FABC 8% Watanabe FTEHEKIZEY, FIL—TRETF4 PAABEUVF—LOF 21—
Remy, Tan FUTILEBRAEDETITS
Caroline S.L., X
% Bt K—Hh4a
a1y TEY,
HH F
Seminar IV [, BEAESRRTAS Y bO#EFEET HHIE MBA-IB Student ONLY
LT, Chief Advisor IC&2iEEMNTHND. CORBETIE E |OAFMI04EL@E—,
CHRRTOAT Y FOETABEIUVFEROBREE L ENE  RETEE,
ER B TH E4RSUrERS £3F—TR, BIUOI—T<2Y, F— TERAHERE
£2E B BB A | LBXOT— a3y T, XHOLE1— FRAERO
UhY xy05 B BEY TLEUT-UavOUn—HILERSH Ch
A4V R % S5TRTIE, 24D Interim KU Final Report &
2 Magnier— Presentation #4R— hF B1-bICEHBEND. £IF—IF
01PC604 |Seminar IV 2 110 2 #=AB eEs |~ Magnier Chief Advisor ASREMN DY) &HIMT 2HEkICEY, FIL—TF
Watanabe 24T 4 OEABEVF—LDF 21— kU FLEEHEDETH
Remy, Tan 5.
Caroline S.L., %
H =, HR—5h4a
D1V TEY
Seminar V &, ZEAESRRTOT Y FOEHET HPICH  |MBA-IB Student ONLY
LT, Chief Advisor IZ&2iREMNITHNhD. ZOEMEETIX, E |OAFMI05& @E—,
g EE E3 CHrATATH FEKEBESHE, Interim Presentation M#EffE | HETRE,
$':,: 7 1#_2 ~ TICENEBRARA U MERD. ‘t'Ed'—_'C*‘lEt, BEalD=— FERNERE
TR BE T 5400, FoLRKOT— Y3y T @), XHMOLE1—,
VhY XXO5 GRpimo@B SLY, TLELT—LaL0OUN—FILE
12, 5BR =% 758, ChddT_TIE, 40 Interim & Final Report
Z= Magnier- & Presentation ZHR—bF5bICEREIND. €I+,
01PC605 Seminar V 2 1.0 2 #CHA | FERE  |Watanabe Chief Advisor AREMNDELILHIMT HAERICKY, JI—T
Remy, Tan AT PEABEUF—LOF 21— U T LERBEDETH
Caroline S.L., X °-
% Bt K—Hh4a
a1y FEY,
HH F
Eoxr27OC Y b
HEES HE% B won TER muen  wem Buga BEEE =
ESRRTAT Y ME, RE22—LITEYEMRSH, MBA-IBT MBA-IB Student ONLY
DEBROCIFT—ZBLTHEONT-MBERET DL SICHES | 0AFMBO1 & E—,
hATW3. ESRRTADY FOBMIE, RBEOESKRRICE HRETEXE
WTRELK D, BERRCEREELEORBUGENZBE TERMMERE
L, ERISERTSILIHD. COBRBISELTE ROVT
WHODESHRRTAD Y FERTLTWAIENRELLD.
1) ¥ERTOC sy + (ICP)
3 o 2) REEERAF (BPD)
;E;ff %ﬁé#& 3) MIFRL LKk (IRR)
TR BEE T ) msr v a—v sy T (D)
Zhy XYET 5 mrLs—LuT WD
;L/M FEZ ES 24 (%, Interim Presentation [Z&#& L, YEFT % Final
. . ' . %, Magnier— Report MFRTHEY L3 UHRBEHREHT-LTLSH., Cheif &
0TPCTOT Business Project 280 2 BBC BEE toobe & U Second Advisor ASHIMFLTLN %S &A% Final
Remy, Tan Presentation MEMZEMH & 75, Final Presentation MBEFREIE

Caroline S.L.,
R—=hAo42Y
TEY

205F, ZDRICIONBEDEREEEITS.




