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Marketing 1:
Marketing Management
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Finance I: Corporate
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Accounting I: Basic
Accounting Theory
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This course is structured to provide an
overview of basic theories, concepts, and
practices of human resource management
(HRM). Covering areas, such as recruiting
staffing, performance review, compensation
and benefits, and training and development
the course aims to facilitate the
understanding of how the design and
execution of HRM could contribute to build
up an effective and strong organization
The course is designed for students with
years of working experiences, and they are
expected to participate in the class
discussions to exchange ideas and deepen
the understanding of HRM and their current
(and future) problems in the workplace
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Global Management I:
International
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Human Resource
Management I11:
Global Business and
International Human
Resource Management

ZOI—RTlE, EEMLEESRRENSTO
UTHXRAMIBHEANERERICOVNTESR
75 EBFEVHELT, FE—1LED
BREICHITHMEBOEL, BERICBTIHC
Ty U AEBR BREROAWEREE R
VEXLREICH T 5EA, B8, #H5I1CET 5
FEYYERMYEKS. Aa—XTlE, HEHEL
T—RRETADHMAEEAVDCLEFE
LTHY, BEEICIE, BEBUICERCESITS
HR/ETOILEHET S,

01PC206 & R —,
KETRE,
2020 ERAEE S,

OAFN203

OAFM204

OAFM205

Business Anthropology

Human Resource

Management I1: Stress

Management

Executive Soft Power
for Global Business
Management

B

B

+1,2

7.8

B

# M=

BELT—RARATAIZE>THREAINEZD
FEWEI—R(E, BEAFZONHFOHREEL
FEITRTLSREIFSATVS. ChiE, 0
PHOERNEE TORKRWEERZTRE,
BEANERENEDLSICBERREFEEND
WEDOAY Y FIZEIERREFTINLEL—
T5 COI—REFELT, ZERK Z0NH
DEAWLGREEEMTHE DI, NEFE
NED LS IREMT7 TR—FEFERLTT—
SN, DMETINEFY, ChEDRXXIL
EEBICBVWCERAT LI EAHHSND

The course is designed for students to
acquire theoretical and practical
understanding of stress management skills
in the workplace. Using cognitive-behavior
psychology, tension releasing exercises
hypnotic relaxation and other techniques,
the course aims to familiarize students
with actual stress reduction skills and the
theories behind them

International enterprises enjoyed
remarkable development in the past decades
amid warming globalization. Just like
market share, revenue, branding, and
business model, extraordinary capacity of
human resource management is a critical
part of modern enterprises’ competent
Excel lent company always dominates in
growing people of excellence

On the other hand, many enterprises suffer
from the shortage of qualified talents
especially for the high-level management,
while young managers are not yet prepared
to expose themselves to rigorous
requirements and responsibilities as a
competitive business leader

When focusing into Japan, such a dilemma
poses a past powerful expansion of the
business and losing the leading position on
each industry. Japanese management has been
called as “Glapagos management” who focus
only for the domestic market and poor to
manage the global competition. On the other
hand, neighbour country of China has been
continuing unpredictable evolution with
very high speed of so called “Dog Year”
Through the long time experience of
lecturer on both business and teaching to
MBA students, comparative management style
will be taught practically

Tsukuba MBA students are required to obtain
knowledge and know-how based on the wisdom
of superior leaders in the Global Business
Competition

Those are all so called
Power” .

“Executive Soft
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Leadership and
0AFM206  Interpersonal
Dynamics

Corporate Philosophy
0AFM207 'in Global
Organizations

Global Skills I:
0AFM208 Coaching to Grow
People
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The ability to build and maintain strong RETRE,
relationships based on trust and mutual
respect is one of the critical success
factors to be an effective leader in

today’ s complex multinational
organizations. At the same time, a leader
must drive action and overcome resistance
to deliver on expected outcomes. In this
course students will learn about leadership
based on group exercises, reading
materials, and lectures based on the
instructor’ s experience at top global
corporations in the aerospace and mass
media industries, and the writings of
professors and instructors at leading U.S
universities

Japanese companies, particularly EETEE.
organizations with long histories, are
known for having distinct and well-
established corporate philosophies. As
Japanese firms pursue global business
expansion, what role should corporate
philosophy play and how can firms
communicate their corporate philosophies
effectively to diverse internal and
external stakeholders outside of Japan?
This course will cover the following
topics, from both an academic and
practitioner’ s perspective: 1) What is
corporate philosophy? 2) What is the role
of corporate philosophy in global business
management? 3) How can Japanese firms
effectively communicate their corporate
philosophies to diverse stakeholders? The
course draws on insights from the fields of
intercultural management, corporate
communications, organizational development
and corporate governance and is recommended
for students who wish to deepen their
knowledge of the relationship between
corporate philosophy and global business
expansion

Using cognitive-behavior psychology and Limit of 18 seats
other techniques, the course aims to available. This will
familiarize the students with both actual be determined by the
coaching skills and intellectual first eighteen who
understanding of these skills. The course complete the TWINS
will deal with both what personal growth registration

means as well as how one can facilitate it. HEIBETIRE,

The course includes not only other-coaching

but also self-coaching as self-development

is essential for promoting growths in

others.
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Accounting I1:
0AFM306 Financial Analysis
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OAFM314 Finance Seminar I
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ONLY for those who
will particilate in
CFA Research
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This course focuses on basic concepts in
derivatives which are very popular and
frequently used in financial institutions
It shows students the basic characteristics
of forward contracts, futures, options and
swaps. It describes the concepts of
arbitrage/hedging and how to evaluate
prices and value of each derivative. It
also introduces put-call parity, option
Greeks and option strategies
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This course focuses on practical
application of basic concepts of
valuation. The members would participate in
the CFA Institute Global Investment
Research Challenge Competition sponsored by
CFA Institute. The members consist of
Tsukuba team. The team will analyze the
target company which is given by the CFA
Institute. The analysis includes the
business structure analysis, SWOT analysis
five forces analysis, financial ratio
analysis and should result in the
valuation. The valuation process includes
the scenario analysis, cash flow
projection, estimation of required rate of
return, estimation of growth rate, and
estimation of beta. The analyzing process
includes the participation in the IR
meeting of the company during the time. Top
four team who are selected by the reports
could be entitled to make a presentation at
CFA Institute (Japan). The champion team
in Japan can proceed to the Asian Pacific
Investment Research competition. The
Finance Seminar Il is basically held for
the preparation of the Asian Pacific
competition. This seminar requires strong
commitment, energetic contribution and
cooperative teamwork in addition to the
comprehensive knowledge of finance

This course will explore many aspects of
developing a Japanese ramen brand in the
international markets. Participants will
learn from the experience of IPPUDO, a
wel l-known ramen brand, throughout its
expansion and many challenges. Particular
focus will be on the areas of marketing
procurement, human resources development
finance, strategy, and negotiation.

ONLY for those who
will particilate in
CFA Research

Chal lenge
RETEE,
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OAFM319

OAFM320

Law, Public Policy
and Business Strategy
regarding Cultural
and Creative
Industries

Accounting IV:
Empirical Accounting
Research
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Creative industries are sectors of
organized activity whose principal purpose
is the production, promotion, distribution
and/or commercialization of goods, services
and activities of a cultural, artistic or
heritage-related nature. Creative
industries not only generate economic
wealth at the national and regional levels
but also produce cultural values and
identity that are indispensable for
humankind. Creative industries can promote
nation or regional branding and soft power
What exist in the core of creative
industries are cultural values or products
that can be protected as intellectua
property. Intellectual property rights to
cultural values or products support a
diverse range of business activities in
creative industries

While capturing these characteristics from
a wider perspective, this course aims to
give students an opportunity to gain the
basic knowledge of intellectual property
strategy, together with business strategy
insights as well as legal and industrial
policy perspectives, regarding several
selected sectors of the creative
industries

This course aims for introducing students
to some basic topics in empirical
accounting research, and to essentia
methods applied to tackle research
questions. Course topics include earnings
management, tax avoidance, audit quality
corporate governance, financial report
disclosure quality. Students have
opportunity to learn the research design
and approaches from existing accounting
literature. (Prerequisite: Accounting I and
Accounting I1)

Conducted by Assoc
Professor from head
campus
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OAFM321

OAFM401

OAFN402

Global Knowledge I:
Practical Aspects of
Business Law I

Cross Cultural
Management 1:
Managing Across
Borders

Cross Cultural
Management I1: The
Chal lenges of
Globalization
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Magnier-Watanabe |[#7%2BHIERE L TN, HEZIT,

Remy

This course aims to provide specific
knowledge and understanding of the
practical implications of law on business
transactions in general and on a company in
particular. From the perspective of a
company engaged in international business
transactions, the role and consequences of
law for a company’ s organization, business
model, strategies and day-to-day operation
will be explained and illustrated in
practical examples and case studies
Students will gain a comprehensive
understanding of where, why and how law
affects a business and learn how to deal
with the legal aspects of various standard
business situations
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SHOOHBEE ZLTZTOETICETSA
ERITOVTHEATLL.

ZOBEETIE, T4RNMYY3aYy, #—RR4A
T4 LA EDE, v/OLR)L, HLY
12/ ALRLODAOBERICEDE, BEERE
CRRICBILZEBFBICHLT, £AENT
ERETOTCLC. BRICBLVTRY LTS
B REVIELTIR, BEVATLEZD

Magnier-Watanabe sy (> X LIZ 517 5 ME, HBEFOH

Remy

HiBFE - WRICET 2RE ERNTEERS
DRMDI=HOFiE EREZICET HERL
REPHTEATORE, BHERREORE
TO—NLBEAWEREBELE, NBFLNhD.

FETRE,
2020F ERAEE T,

01PCA21 &£ Al —,
EETRE.

01PC422 £ R/ —,
FETRE,
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OAFNAO3 Overseas Study
Seminar |

BEF

el

Tan Caroline
S.L.

Overseas Study Seminar 1i&, 727, 3I—
0y RERLIEIRORBER TREDHERISSM
FTHILITEY, HIRPESKRROFEICEE
T BH1R— b F—ETRRRY —ILOBENMER®
HMH%E, FETIREICRETILOONRAE
LTHAVOR/ILE-TOTSLTHD. 2D
IOT 5 LEBETIRER (LT, MBA-1B)
EVS)DIBLHELOBBICEDE, HEKE
RISTHDHEBRERET 5. PEIE, FERERE
BRARICT B-HIC, TELLITZLDEEE
RETDHLORMEIND IS, 1EEEZFOT
HRAFIUEOEE). MBA-IBIZH T3 EER
DREEHLE LT, BithTOBERSMILI58R
DETHENEG S0, EMARE, 1ERTE
Enn, —FHEBLTCETICART L LN
TES. ATOY S LEETEIZIE MBA-IBD
HLUKBLOHBEOL, LKR—FOREARD
bhd. RERTOBERSMEMBI5RMEC
BUEA5THL0THHH. LIFE30BRT. 45
B, 60BFRC S ICRBBADIITIVIZHIET
%.

FETRE,

OAFNAO4 Ovel_'seas Study
Seminar 11

OAFNAOS Ovet_'seas Study
Seminar 11

i
il

wE

bl

bl

Tan Caroline
S.L.

Tan Caroline
S.L.

Overseas Study Seminar 11l&, 7>7, I—

Oy /NELFIERORERTHERDERITSM
FTHILITKY, BIRPE SR ROFEICHEE
T 58— b F—ESRRARY — LDBIER®
%, FMTI2R2EICRETEL-ODNRS
LT VD/ILI-TOTSLTHD. O
TR S LEBLETHRER (LT, MBA-IB]
EVS)DIBLHKB LOBBICEDSE, HlKE
LT 2BBRERET H. FEF, FERERZ
RARICT B7-HIC, TEDLEITZLDEEE
RETDHEIOEMEINS IC, TEEETOT
HRAF U ODIHE). WBA-IBIZH T B ELIES
DREEH L LT, B TOERSINIT1585M
UETRFNIEGES AL, EMEIE 1LERE
Ehn, —FHEBECTCETICHABRTLI LN
TE5%. AT 5 LEETHEHICIE MBA-1BO
BLUHELDOHBBOL, LKR— FORENRD
Lbhb. RERTOBERSMERHKISRMEIC
BUEAF5T2HL0THHH. LIE30RH. 45
B¥R. 6OBFRIC & ICRABBADITTIVIZHET

%.

Overseas Study Seminar I111%, 727, I—
Oy NFLFIERORERTHRADERICSMH
FTHILITEY, BIRPESKRIDOAEICEE
F5/8— b F—ETRRRI —ILOBMER
%, FHTIREICRETE-ODNRE
LTHAUDOHILIzTATSLTHS. 2D
TS LEELTHARER (LT, MBA-IB)
EVS)DIELHKB LORBIcEDSE, HREKE
HMET2BEBRERET H. FLEIX, FERRZ
TARICT BB, TEDLEITEZELDEHEZE
ZETDHEIOEMEINS . EBEEFOT
YRAFTTOEE). BA-IBIZH TS HEAES
DRBEEHE LT, B TOERESIIET156M
LEThhEE S0, EREEE LERRE
Ehd, —FHMEBLCTCETICREST LI LN
TE%. ATOT S LEETHEICE MBA-IBD
HLHBLDHBEBOL, LKR—FORENRD
Hhd. REKRTORESMEREISEHEIC
BU%EF5T2L0THHH. LIE30RRT, 45
BRI, 60BFRIC & ICRABBADITTIVISHET

3.

HETRE,
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OAFN406

Overseas Study
Seminar IV

BEF

el

Tan Caroline
S.L.

Overseas Study Seminar IViX, 727, 3—

0y RERLIEIRORBER TREDHERISSM
FTHILITEY, HIRPESKRROFEICEE
T BH1R— b F—ETRRRY —ILOBENMER®
HMH%E, FETIREICRETILOONRAE

LTHAVOR/ILE-TOTSLTHD. 2D
IOT 5 LEBETIRER (LT, MBA-1B)
EVS)DIBLHELOBBICEDE, HEKE
RISTHDHEBRERET 5. PEIE, FERERE
BRARIZT 5012, TEIEITELDESE
RETDHLORMEIND IS, 1EEEZFOT
HRAFIUEOEE). MBA-IBIZH T3 EER
DREEHLE LT, BithTOBERSMILI58R
DETHENEG S0, EMARE, 1ERTE
EMD, —FHEBBLTETICHBT S LN
TES. ATOY S LEETEIZIE MBA-IBD
HLUKBLOHBEOL, LKR—FOREARD
bhd. RERTOBERSMEMBI5RMEC
BUEA5THL0THHH. LIFE30BRT. 45
B, 60BFRC S ICRBBADIITIVIZHIET

%.

OAFN407

O0AFM408

OAFN409

OAFM412

OAFM413

Global Management
VII: Advanced
International
Political Economy

Global Management
[T1: International
Peace Operations

Global Knowledge 11:

International
Relations

Overseas Business
Studies I (Seminar)

Overseas Business
Studies Il (Field
Work)

A

#B

BERE
h

EEARE

EEhE
th

X7,8

L

o

Ik

I

B BF

Mulloy Garren

¥ xE

Tan Caroline
S.L.

Tan Caroline
S.L.

BUAERFIE, BRICBVLTIEREOTRICE
1z 5>h3. Global Managent I:

International Relations and Economics T I,
ERBUARFES (IPE: International Political
Economy) D, HLUES, &m £ETH
ERAEMN, KO—RTlE, F4RHAvyvay,
r—ZR2A4 T4 BRLMEHEDE, Thbich
AT, BFNR, FRER FEEOBNERE
BE, BV A—NILEEBREOREICIOL
T#HkS. BTHAI—RIL, Global Management I
ERELECEPBERGERS.

This course is designed to educate all
participants in the varied and complex
issues related to Peace Operations. These
issues will include the definitions of such
operations, and being able to answer the
questions as to who conducts them, for
which institutions, according to what legal
instruments, where, how, and why? While
these may seem to be rather simple
questions, the answers and their issues are
rather complex, but they reveal a great
deal about how international institutional
actors and nation state actors behave and
about the mechanisms of crisis and conflict
management in the 21st century

This course provides a general introduction
to the field of International Relations
(IR) and major themes in world politics. It
is designed to introduce students to IR by
encompassing various approaches. The course
will cover basic theories as well as
empirical coverage of core aspects of
current international relations, including
sources of conflict and cooperation, the
role of non-state actors, and contemporary
global issues (e.g. US-Japan relationship,
migration)

Overseas Business Studies I is a custom-
designed seminar to provide students the
opportunity to prepare for their visit to
the different companies from a range of
industries abroad. As students are expected
to make presentations at different
companies, this pre-departure seminar will
focus on the presentation materials.* This
course is a pre-requisite for Overseas
Business Studies Il (Field Work) :

O0AFM412 (01PC494)

Overseas Business Studies Il is a custom—
designed field work to provide students the
opportunity to visit different companies
from a range of industries abroad. Apart
from learning from these visits, students
will be making presentations to the
companies as well. This seminar aims to
develop business acumen, skills as well as
gain new learning experiences.

Only for those who
have passed
“01PCO07 Global
Management 1”
HKETEE,

THERE.

B
o

TR¥,

i
o

Dates TBD
BEEBRFEERE,
ET A EN

Dates TBD
EEBRBEERE.
RETEE,
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OAFM501

Data Analysis I:
Introduction to Data
Analysis

#B

K7,8

BROHLEEND T—2hLHEAOBITR, E
CHRRICEALIBERREERESCELLSIETY

%. A#EETIE, Introductory Data AnalysisT

BALET—20HORREETTLoL05

the, ARAMOBROMBERNET S. &5

IS YT bIzF7ELTIY—YT+IZT
REMLDERITICENT S. THEHDEARI—XT

I3, BROMBLITTHLS, BooIETL, B
DRIEICEHD. BAENICIE BBT—2 E20R

T—2ELT, IL—TTHHETL, TLEY

T—=La ERY. FL AALR—FELT, B
LREERELAMETS.

OAFM502

OAFM503

OAFM504

OAFM505

OAFM506

OAFM507

Introductory Data
Analysis

Business Simulation

Data Analysis II:
Principle of
Quantitative Research

Data Analysis III:
Data Mining

Operations Management
I1: Decision Analysis

Operations Management
II1: Risk Analysis

A

FA

&0

XA

&#C

FRA

A7,8

+7.8

7.8

k7,8

X7,8

B

B

T—ERIE, BARE, AXHE HRHPED
NHET, RESN, T2 ITESVEBRBRES

DEHIZAVLATING. KI—R T, T—4

AMOMNLEEHRIC, A PEBEET—2DE
MOBNT B BRMICE, T—4 0t &,
R RN T, MRETAOHEE, MERORRE, B
ERTHD. ChoDFEYYICOVTHHDE
/L RMBICELEATESCANERDC L
ZEMET D TDOH REOERFITEERA

ERL, ThEBLT SHLIERERS.

COI—RIE, HFRINE TE2MEEDS
FSELREA)ICKY, BHREVIaL—
VIVERBLT, JYDHRMERELHNETS
CEEFEGAMELTVS. COI—REEER
HTF54 FPC IL—L) THEINDD, BN
EMEFRT S, LA >T, BRNEFA—
VIS BBELENBEELS. FMITS 53R
IS ShTLD.

REB TR, TR INEDEE, 7— 2 SHTHEE,
SEBRFICLIBRDOENLE, EEAMOE
BIZOWTEHBAT S £5F%eLT av
TaA Y bR ELUIS, ERAH/IT, V5 R
A—DHERY LTS ChODFRBEBNL
OB, TN—TI—2 LT, 7o5— A
BEETWV, ZOT—2 &AWL, IYL—TTLE
VF—LavERT. RAENSTLEVT—Va
VET—EORNORBREEL CTERBLEEED
mADRENS>DEREEBRT.

AI—RATIE, KEOTF—4MLOMHXERTO
T ZKDZEBHL-DEIC, FD1TOELRTH
3, T—BIA=UTI2OVTHEBNT 5. A
ICBVWTREMNFETHD, 7YV I—Yay
=L, REREEHIBEXITBAL, TOREE
FER LEN>T, A —RTREEET—421
FTHL, ATFITVHLT—2 LAV EL
3. ZDEHT—2OREERT LFEDHHED
HRENALRELLED. JIIL—TTHRE LIREIZD
WC, EDESBT—2EMELTEDFETS
MTdhEHEBL, AEZEHHL, T—201
EENTETS. IN—T 7= EBEALKR—b
ERZEEL T B & EBROMAOAIE,S>0DE
BERET.

RESE, EROBEELIFREEEES
BHLGBERREEMYRS HDEHEY—IL
FR#®T S ZO—XTHK BRREICST
BDHRRALGFYLUDERELTRRT 5200
BRBREAHOTOER, EFILOHERE
1220 TEET S EHOBEZEEHOERRE
THEMEOTTORRREY, E4LEE%H
DRLUIEBREEICLDIEBREL EDRKR
2B RZREANDOI-HOBRRES, EFILE
RERMLFEEBNT S, BROLBRREM
BE, JIN—TI—VICk BRI DHEEET
Do

YRODHIE. YR ERRT 21-0DKRM
mIRER, Thbb, YRIICET 2HEL
EREREBT 2OOTOERELTERESA
%, WRODHIE, EICVRIIRDAVRE
YRYIZEDCBEBRECHEARAENTN D,
COIA—RTEIE, URIHHOERN L

B BEVUVRIBEE, YRITERAD M,
YRIIRD A MMIHRT B=HDETILE
FERERBNT B, YRV TALBYUT SV
FUTBEVYRITRDAVFEVNS TEE
RERAVNT, BEMBRYRI IR DAY BB
EIN—TI—0ICkBBRTDHEBETS

RETEE.

FETRE,

01PC502 & R —,
RETEE.

HETRE,

July 1, 8, 22,
27(Mon), 29
01PC504 & Rl —,
HKETEE,

01PC505 & &l —,
HETRE,
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Operations Management
OAFM508 ' IV: Project 1
Management

&0

AE R

Ty FERBSEDEOHICE, BHESE, 01PCS06L F—,
HEl, FEOEME BEREavbO—LAED HETEE
VRATFLEESNE-EE IO LR EEYICETT
PLENEETHD. CHOI—RTIE, FA

CIH RRRDAY FOERMGMEEFEE

$ES 5. BfA#IZIE, WBS(Work Breakdown

Structure), R4 <a—1 >4, EW(Earned

Value Management), RIERIEY &4, YRS

RROAVE, RERAFOHEEZHERLY
N—T0—L%%#BLTEET 5.

Operations Management
OAFM509 VI: Systems Design 1
Theory

Operations Management
VII: Principles of
Artificial

OAFM510 | Intelligence and Its 1
Social Implementation
for Business
Applications

Introduction to
0AFM601 Corporate Social 1
Responsibility

#B

e

B

13,4

15,6

15,6

RE R

T i

Torikawa Shayne

HEOATLOWBELHESEZEMR TS L(E,  01PCS09E F—,
HEOCALEICBVWTHYT 5-OICRIDOEE HEBETEE.
BERO—DOTHH. 7A—Fr—, ERE
(Entity Relashionship Diagram), iKEEEBX,
UML (Unified Modeling Language) i EDH A7
I3 I UUBEIE, HEVRATLOARIEOE
EHIC&MD. 512, BARE HFE ARS Y
BLLS-BRERIL, AELENMRERIRATLA
EETIMET HEFICERID. KAIRETR, TF
AN BERSBBITE, FA4AT7V53IVT8E
FRAWVEHEVRATLOETIVIEE, VRTLA
BEEMEFET 5.

The third boom of artificial intelligence |HWETIZZE,
(AI) is still continuing
The first one occurred from the early
1960’ s to the beginning of the 1970's
At that time, their main topics include to
develop solvers of puzzles and block
wor lds, which were seemingly complex
however, well-defined small problems. This
boom had suddenly ended with the failure of
machine translation systems. The main
topics of the second boom include so called
“expert system” or knowledge-based
systems, which started with the fifth
generation computer project in Japan in the
1980’ s. The second boom had also ended in
the beginning of 1990" s, with the economic
bubble bursting and the closes of central
laboratories at major firms. Compared with
these previous two booms, the current Al
era is different, because there are so many
practical results superior to human
intelligent activities such as Go and
Shogi, automatic driving. These results
are attracting people because of their ease
of understanding. Recent machine learning
techniques via artificial neural networks
have an important roles in the development
However, from the viewpoint of system
development, implementation, and
management, we believe, there remain the
same difficulties as the previous two
booms. This might cause the next collapse
of the boom. In this lecture, we will
discuss methodologies to make use of
artificial intelligence technology as
system management. Referring to our recent
research results as examples, we will
explain centric issues on artificial
intelligence and its social implementation
Then, we will give our future perspective
of advanced information and communication
technologies

MERRE, THEAOEEICHTIEED 0IPC21ER—,

#H{E1 & LTCSR (Corporate Social HETHERE,

Responsibility) ZE&LT-. REOHSME

FiE, £BEMBEDAIE CSV) & R TIKRMLS

AV@BLT7TA—FANIAIY b A FEHA

LTW3. ZOa—RTIlL CSREFHmATRELE

CHRAOBMEERBNT S, T4 F—r2

EDCSROB%RRENEFIE, HEBEXT—IHRIL
RIEFTEL, HEM BE~AOZEOD

b VSRIE T—RRET4

LEBICIYEREIND.
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OAFN602

OAFM603

MBA-IB Speaker Series
I

International
Conference Seminar I

1

B

el

R EH TH
5 M B2 K
H BA R EAR
vy Fy03
14>, KE Hfd,
R £

Z= Magnier—
Watanabe

Remy, Tan
Caroline S.L.

MBA-1B Speaker SeriesTl&, #RLERD—
A= o OBEEEITTHE, REMN, HEMHR
DEBELREL SR EFEICRRT S L
ZEMELTVD. ZEICE BHHRE—
h—E@EHRL, £ETDHODTIY bTA—
LERHL, BOOMBA—REZHTEL, &
LDV I FRXLERBICALIEEIENT
5. COI—R[EFE, FEEEEBORY
FO—V DEEEXETHEEAMELTY
5. RE—H—-2Y—X-£yP3arTE
BRALGERCBENODRAE—H—%28ET 5.
ChiE, MBA-IB DHAEDT, FEMSLER
E#ERIETHLISRID

Open in an odd
number year.
RETERE,
2020 ERFEE Y,

COa—A0OEHBEMIE, ERFHREISSM
TERBREMOOLICHD. BEIF BRITH
WT, ZORHTHRLRFTOMRREERT 51
REBDIILENTES. TOI—R[EFEEITH
E-HBTILNEEMTHY, FELFR
REETILERFLGL. REEK, PEEHEEL
FRTOEY 3 VIZONT, BFEICKSL
R— b ERETDHELELIC. REEYYIVD
HEMNEEH2.5 BRZEE:Z LTSI ENEH
E72%. BERFER, ERTELANBEZEZD
F— - F—ZUYICRBT B ELHIC, EDR
27Ty b BROHLIART—LETT
7<, BEOHELY SATEMT 5 L
#FIhTWd

01PC403 & Rl —,
HETRE,

OAFNM604

OAFM605

OAFN606

OAFM607

International
Conference Seminar I

Case Study Practice

Business
Communication Skills
I

Business Project
Writing

3

2

2

BEF

e

FhA

”
iy

Vel

13,4

Vel

%5, Magnier—
Watanabe
Remy, Tan
Caroline S.L

Magnier-Watanabe
Remy

Torikawa Shayne

COI—RDEHAMIE, ERFHRECSMH
TEHRBEROC O LICHD. FERE THT
Sy - R—N—FFRITRHEL, KRTIHHE
RE/DHIENTES. International
Conference Seminar [&274:Y, International

01PCA05 & Rl —,
KB CRE,

. Conference Seminar I1IZ&HT 2REL, P&

THRERZITS. RE®R FEIHEELET
RTDEYLavIZOVT, EFEIZLSLKR—
FERETIELLIC, RBEYIIVOHE
MNEF12.5 BREZEHEL TV ENEHER
5. FEEFER, FRTHEABEESD”
F— - S—ZUJICRBT DR ELLIC, EDR
27AT Y b, BROHIHAET—IEFT
<, BEOHEVLY SATEMT 5 EHH
FEhTd

ZDEIF—TIE T—RRET A DHEXER
FIZHREL, EBTIELEEIHENET S,
BEIE, 4B THEEENIRRIDDFETF—L
AF1648) ICHR SN2, BEOEBEEGE
FEIET M2 OREICEZLND

01PC444 £ R —,
RETER.

Effective interpersonal skills are RETEE,
essential in both personal and professional
environments. This class will examine the
fundamentals of effective communication in
cross—cultural environments.

In this highly interactive class, we will
engage in activities which will encourage
individuals and teams to utilize critical
thinking, problem solving, and negotiation
skills. We will also discuss cross—cultural
communication/sensitivity topics. This
class will move away from the traditional
textbooks and lectures by leveraging the
individual’ s knowledge and experiences to
effectively contribute to the team and
navigate through the activities in this
course.

This course presents writing as integral to Dates TBA
management strategy and as a critical WETIRE,
component for success in the workplace. In

this class, you will practice drafting and

editing clear, precise, and readable

written business documents as well as learn

to design documents to make information

easily accessible to a busy, executive-

level reader. This course also contains

practical aspects of managerial

communication to prepare students for
“audience-oriented” communication.
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0AFM608

Business
Communication Skills
I1

1

HEEARE
t

L

James Leslie
Anne

The goal of this class is to help students
feel comfortable with English written
communication in a business setting
Students will be able to generate written
documents with suitable vocabulary, tone
and phrases. Furthermore, the English in
this course will be for internationa
business, so students urged to write with a
global mindset, instead of merely
translating their thoughts from their
native language

RETRE,
8/22, 8/29, 9/5
9/12

OAFN609

Research Method
(Qualitative
Approach)

#B

£7,8

i EE

This course aims to provide a deeper
understanding and application of
qualitative methods in business and
management research. The areas covered in
the class includes qualitative research
design, text analyses (text mining and
narrative/discourse analysis), interviews
(semi-structured, unstructured, in-depth
interviews), and observations (field
research and participant observation). By
examining some of the epistemologica
foundations of the qualitative inquiry, the
course attempts to provide a richer
understanding of the ways to explore the
structures, processes, and perspectives of
human and organizational behaviour

HETRE,

OAFM610

Research Method
(Quantitative
Approach)

&G

7,8

K BA

TBD

HETRE,

OAFM611

OAFM612

MBA-IB Speaker Series
I1

MBA-IB Speaker Series
I11

1

1

B

Tan Caroline
S.L.

The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and challenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between
students and the industries. The speaker
series session also focuses on bringing in
speakers from various industries as well as
job scope. This will help enhance the
learning and industry exposure for the MBA-
IB students

The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and chal lenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between
students and the industries. The speaker
series session also focuses on bringing in
speakers from various industries as well as
job scope. This will help enhance the
learning and industry exposure for the MBA-
IB students.

Open in an odd
number year
RETERE,
2020 ERFEE Y,

Guest Speakers
(Organized by Toru
Noda)
BEEBREERR.
HETEE,

34—
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HEES B4 Sk BT BER EiEFH | EER HLHE BREHE %
Seminar 1, ZI—T&€3I+ELTEMBETS. MBA-IB Student ONLY
ESRRTOT Y MRBELEBMBICOL  01PC601 & F—,
TOHEEL, REOHRELBDOHAICK YR HKETERE,
Sh3. EEESpring BOLEIEIZHT- Y £
Sh. 1) ZEOBECHEN ARBEOFEH H&
U2 BTEDESRRATAY Y FDRRERIC
DWTOTILErTF—avhiThhd, BE
TBig BH FH 1k PEMRETILR—MEIEM/ESH
2 FE BER sk 5. Seminar IO TH#, Chief Advisor DRTE
H# MR, R B A TAERIZADTULA, Chief Advisor £
AYETI-E BIENTEENDIE, MBA-IBOEFHEDHT
N T hbH. REFK, BEOEZLHESRRTIODIT
. AV ARE B L (ot +auseEEERL, LA— b
OAFM701 |Seminar [ 2 1.0 1 B 15,6 EES %_ ICEEDBC EARBEINTNG. L— kE,
%%, Magnier- 1) FOS1y kRO DRE (GRER £
Watanabe FRERE, EREGE G8EE BLU 2
Remy, Ploch Jalzy b0i4 T (BERTOSY b,
Manuel, Tan BEIERRE, BIMERLA—, BN
Caroline S.L. A=y d, BRAVE—2 9y NDECIC
BUTHONEHET H L HIC, 3) Seminar |
TEFLEIEITDVWTOANBRYDEZEE
EDBITNIELE SN
Seminar 11 (&, FEAESRZXTOT T4 D MBA-IB Student ONLY
#lFE T HHICH T, Chief Advisor [T&D |01PC602&L E—.
Wk @ EH  EEATOND CORKETIE EvRRIO EETEE,
=E FE B Kk S bOT—IERYRAATOS ZENEER
# ?éﬁ\ % 8 N BRAUPEBD, £3F—TlE, BHUOI—
7 ARA R B s Ly FoLRROT—S Y3y T B,
YhY X¥05 ygoLea— FRAZROEB, BEU,
A2 RE R, SLELF—La 0 UN—HLERSHK, o
OAFM702 Seminar 11 2 1.0 1 EHCA | &b R £ NETRTIE, $EO Preliminary & U
%= Magnier— Interim Report &Presentation ZHHR— b9
Watanabe 5=HICEmEIND. EIF—I%, Chief
Remy, Ploch Advisor BBREMNDEY &I DAEICLY,
Manue! Tan 'J')b—j’x@%'i\bﬂiugs{:zﬁ—/_\oﬁl—
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